
1/5 Page $1,425
7 1/4'' x 3 5/8''
1/5 Page (vertical)
4 3/4'' x 5 1/2'' 

Full Page $4,845 
9 3/4'' x 13''
Full Page Bleed
11'' x 14 1/4''
Junior Page $3,927 
7 1/4'' x 10''

1/8 Page $1,000
4 3/4'' x 3 7/16''
1/5 Page (vertical)
2 5/16'' x 6 7/8'' 

1/4 Page $1,826
4 3/4'' x 6 7/8''
1/4 Page (horizontal)
7 1/4'' x 4 5/8'' 
1/4 Page (vertical)
2 5/16'' x 13'' 

Half Page $3,240
9 3/4'' x 6 7/8''
Half Page (vertical)
4 3/4'' x 13''

2/5 Page $2,706
9 3/4'' x 5 1/2''
2/5 Page (vertical)
7 1/4'' x 7 5/16''

1/10 Page $765
4 3/4'' x 2 3/4''
1/5 Page (vertical)
2 5/16'' x 5 1/2'' 

Display Ad Dimensions for Marketing News
All possible ad configurations are indicated under the one illustrated for each size. (Examples are width x depth.) 

Choose a size and shape below. Marketing News 2007 ad rates shown below reflect the one-time special section prices.
Frequency discounts are available.

2007Marketing News Editorial Calendar
In addition to the hot topics and directories, every issue includes topical news, 

columnists, and articles of general interest for professionals in the marketing field.

Junior Page

Full Page

Half Page

Half Page

2/5 Page 1/4 Page

1/5 Page 1/8 Page

Color Rates
All color ads must be
converted to CMYK. Add
$400 for one color; $700 for
three color; $1,000 for full
color. Agency commission:
15% of the gross billing for
display advertising space.
Production costs are not
commissionable.

Trim Size
10 1/2” x 13 3/4”

Mechanical Requirements and Print Ad Specifications

Send ad materials to:
American Marketing
Association
Attn: Advertising Dept.
311 South Wacker Drive,
Suite 5800
Chicago, Illinois 60606-2266

Questions?
Richard Ballschmiede
(Eastern USA 
and Canada)
312.542.9076. 
E-mail:
rballschmiede@ama.org

Catherine Eck 
(Western USA 
and Canada)
312.542.9103. 
E-mail: ceck@ama.org

Directory Listings and
Recruitment Advertising:
Lore Gil
312.542.9033 
Email: lgil@ama.org

1/10 Page

*Ad materials due no later than 5 working days after deadline.
**Also distributed to Collegiate members.

Marketing News: Bonus distribution available at selected AMA Conferences, call your rep for details.

Issue Hot Topics and Exclusive Marketing News Features Specialized 
(Closing Directories
Dates*)

Jan. 15** Exclusive Feature: Marketing 2007: The Year Ahead —
(Dec. 12) Our annual examination of the trends and issues shaping all aspects of marketing — and

Hot Topic Special Section: Customer-controlled marketing: blogs, Vlogs, rss & podcasts

Feb. 1 Hot Topic: Marketing Research — Marketing Research
(Jan. 4) What you need to know about this fast changing industry Products/Services

Feb. 15** Hot Topic: Segmentation: Multicultural 
(Jan. 18)

Mar. 1 Exclusive Feature: MplanetTM perspectives: trends, interviews, best practices from AMA's International Research 
(Feb. 1) unprecedented event for the marketing community — and Hot Topic Special Section: Firms

International Research — Leading developments in research around the world

Mar. 15** Hot Topic: The Changing Marketing Mix: Mobile Marketing  
(Feb. 15)

Apr. 1** Hot Topic: Research on the Internet
(Mar. 1)

Apr. 15 Hot Topic: Advertising research Consultants and
(Mar. 15) Consulting Services

May 1** Hot Topic: Customer Satisfaction —  
(Mar. 28) The newest strategies for building and tracking this important metric 

May 15 Exclusive Feature: The M Guide — The annual source book for
(Feb. 15) marketing products/services and AMA members

Special Edition A stand alone publication

May 15 Hot Topic: Qualitative Research — From ethnography Focus Groups Facilities
(Apr. 12) to focus groups, on- and off-line, the latest developments in this industry and Moderators

Jun. 1 Exclusive Feature: Interactive marketing: the latest trends in technology and techniques Interactive Marketing 
(May 3) for engaging the customer with your brand — and Hot Topic: Webby Awards 2007. Services

Honoring excellence in web design, creativity, usability, functionality & marketing

Jun. 15 Exclusive Feature: Honomichl 50 Report on the top Marketing Research Firms in  
(May 16) the U.S. and who’s buying what, for how much, and from whom in the research 

industry — and Hot Topic Special Section: Marketing by Nonprofit Organizations

Jul. 15 Exclusive Feature: AMA’s Annual Marketing Research Fact Book with the latest trends and statistics   
(Jun. 14) Hot Topic Special Section: The Changing Marketing Mix: Segmentation

Aug. 15 Exclusive Feature: Honomichl Global 25: World’s Top Marketing 
(Jul. 12) Research Firms and who’s buying what, for how much, and from whom in the research industry

Hot Topic Special Section: Performance Marketing: ROMI

Sep. 1 Exclusive Feature: Multicultural Marketing in the 21st century: the latest trends & Multicultural
(Aug. 2) development in this essential area of marketing — and Hot Topic Special Section: Qualitative Marketing Agencies

Research — a look at the customer beyond the numbers

Sep. 15 Hot Topic: Marketing Research — What you need to know about Marketing Research Firms’ 
(Aug. 16) this fast-changing industry Honor Roll of Service

Oct. 1** Hot Topic: Customer-controlled marketing: E-Commerce
(Aug. 29) & Interactive Marketing – Tracking the success of online campaigns

Oct. 15 Hot Topic: Customer Satisfaction — The newest Customer
(Sep. 13) strategies for building and tracking this important metric Satisfaction Firms

Nov. 1** Hot Topic: The Changing Marketing Mix: Direct Marketing Direct Marketing
(Oct. 4) Services

Nov. 15 Hot Topic: Net Research: The latest initiatives on the market 
(Oct. 18)

Dec. 15** Exclusive: 2007: The Marketing Year in Review and The Year’s Best Practices in Marketing 
(Nov. 13) Hot Topic Special Section: ROI/Defending your Brand —

Strategies for investing in this asset to maximize profitability

Trim Size: 10 1/2” x 13 3/4”Binding: Saddle stitched
Printing: Web offset Paper: 50# machine coated
AMA magazines and journals use Computer to
Plate (CTP) technology. Advertising must be supplied
in a digital format. 
PDF Requirements: It is recommended that all ad
files are produced as PDF/X1a:2001 compliant.
Scanned images must be high-resolution (300dpi).
All color files must be CMYK and saved in TIFF or
EPS format. (No spot colors, RGB, LAB or ICC color
profiles will be accepted.) All fonts must be
included; True Type fonts are not acceptable. 
Other acceptable formats: •Quark Xpress
(version 7.0 or earlier) documents are acceptable
providing all images and fonts are included.
•Adobe Photoshop and Illustrator (CS2 or earlier)
documents are acceptable providing all fonts are
embedded or outlined, all images are 300dpi and
the file is CMYK. •High resolution EPS, TIFF or JPEG
files (CMYK).
Unacceptable formats: The following formats will
NOT be accepted: Microsoft Publisher, any word

processing software (Word or WordPerfect), or any
presentation software such as PowerPoint.
Adobe InDesign: At present, Adobe InDesign,
cannot be completely supported. Please create
high-resolution PDFs from this file format.
Color Proofs: Ads must be supplied with a laser
quality color proof. Any color ad supplied without
the proof will be printed to SWOP standards. The
printer/publisher will not be liable for color
complaints when files are submitted without an
acceptable color proof.
Transport Media: Files should be submitted on 
CD-ROM, E-mailed or posted on the FTP site. 
E-mailed files must be archived using WinZip (PC)
or StuffIt (MAC) and sent to the advertising
account rep. or advertising production. (Limit 
E-mail files to less than 5MB.)
Contact your advertising account representative 
if there are any production questions, or to get
AMA’s FTP site, E-mail or mailing addresses.


