2015 Marketing Trends Using Scenario Planning Method
●Innovation or Invasion?
Further advancements in marketing technology truly enabling micro profiling and targeting, to the point of drawing push back on privacy and civil liberties and threat of legislation/regulation.

●Command-and-Control Becomes Cultivate-and-Create
Marketing efforts becoming increasingly two-way conversations providing valuable information, co-created solutions impacting business strategies and product/service offerings.

●Channel Convergence and Consequence
Reality and implications of a convergence in communication platforms and devices, and new outlets continuing to challenge traditional media.

●Talent Turmoil
Rise of virtual employees, more competition from other industries for top graduates, increased demand for analytical and technology savvy marketers.
●Shrinking World, Expanding Relationships
Increasing globalization and technology integration change economic relationships, business opportunities, how companies organize to plan and execute (not parallel) the role of marketing.

●The Rise of New Class, BRIC by BRIC
Urbanization of the middle class in BRIC countries creating new consumer markets as well as increased competition on the global stage.
●The Pressure to Prove
Persistent challenging of marketing’s role in the organization, its strategic value and bottom line contribution.
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