AMA/TAP PROJECT 

FUNDRAISING CHALLENGE

Test Your Chapter’s Fundraising Skills!

Fundraising Challenge:

Develop and implement a fundraising activity to support UNICEF’s Tap Project

Why support the AMA/Tap Project Fundraising Challenge:

Clean and plentiful drinking water is a daily privilege millions of people take for granted. Yet more than one billion people are still forced to use unsafe drinking water sources. One in five of these people are children. The lack of clean and accessible drinking water is the second largest killer of children under five years old worldwide, causing 4,100 deaths from water-related diseases every day. UNICEF works in more than 100 countries to provide sources of clean water, adequate sanitation facilities, and hygiene programs, prioritizing service delivery to the poorest children. AMA has partnered with UNICEF to raise awareness and encourage students to become involved with the Tap Project.
Rules:
1. Be creative!  Remember that the goal of fundraising is to maximize your profitability on the project.

2. Develop a fundraising plan that your chapter can implement before March 8, 2010.

3. Execute your fundraiser no later than March 8, 2010.

4. All proceeds from the fundraiser must be RECEIVED BY March 22, 2010 at AMA Headquarters.  Send check or money order (payable to American Marketing Association) to:

Anna Ylijoki
Manager, Collegiate Chapters
AMA/Tap Project
American Marketing Association
311 South Wacker Drive Suite 5800
Chicago, IL 60606

Recognition:

All chapters participating in the AMA/Tap Project Challenge will be recognized at the AMA International Collegiate Conference in New Orleans, LA in April 2010.

Special recognition will be given to chapters who raise the most money, have the most creative fundraising strategy, and more!

Remember to include your AMA/Tap Water Challenge and results in your chapter’s Annual Report!  Judges will be instructed to look at your chapter’s participation in AMA Competitions when evaluating the annual reports this year!

“It's easy to make a buck. It's a lot tougher to make a difference.”   Tom Brokaw
AMA/TAP PROJECT 

FUNDRAISING CHALLENGE

ENTRY FORM

Please submit this completed form with your check or money order payable to

the American Marketing Association to:

Anna Ylijoki
Manager, Collegiate Chapters
AMA/Tap Project
American Marketing Association
311 South Wacker Drive Suite 5800
Chicago, IL 60606

Entry forms and donations must be RECEIVED no later than March 22, 2010.

AMA Chapter Name:













Chapter Contact & Email: 













Description of Fundraiser: (tell us about your fundraising activity)
Who: 
















What: 
















When:
















Where:















How:





























































Number of Chapter Members Involved in Fundraiser: 









Other businesses/organizations/students/community involved in the Fundraiser:



































Revenue Generated:














Expenses Incurred:













Amount of Donation Submitted:











