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Salve Regina University 1
American Marketing Association

ANNUAL REPORT 2007-2008
SRU AMA: YOUR RECIPE FOR SUCCESS

The Direction of SRU AMA
OSRU AMAur Reci pe AF@mUnivadiyccaebrses it ®anniversary as an

institution, the Salve Regina Chapter of the American Marketing Association celebrat8syétaréas an
influential organization irour school community. The history of the success of our school and club is due to
our willingness to listen and accept and encourage new ideas, while keeping with the traditions of ou
University. Inspired by this idea, we chose the thén¥ o Ur R éSalic £ eursi@stariding that

many fAingredientsod go into the success of our
aspire, contribute, network, and challenge themselves throughout the year. We will encourage members
like a recipe; alwaysemember the fundamental ingredients to success while understanding the importance
of trying new ideas to create just the right dish. Success tastes so sweet!

Mission Integration Statement
Salve Regina Universityds Ame essiana orgaiiatiork fert studegts A
interested in furthering their study and practice of marketing. The Salve Regina University Chapter of the
American Marketing Association provides marketing resources and education by offering professiona
development astities and networking opportunities. National competitions and local community service
projects not only enhance member sé6 ski imaking andd d k
responsible citizenship.

About Our School

The Salve Regina Univsity chapter of the American Marketing Association, also known as SRU AMA,
was officially recognized as an academic club in 2001 by the Salve Regina University administration. The
Business Studies Department has recently merged with the Economics depaeomning the Business
Studies and Economics Department. The SRU AMA Executive Board is composed of twelve members, an
is advised by the coordinator of the Marketing Program in the Business Studies and Economics Departmet
Salve Regina University is@ivate, Catholic University founded by the Sisters of Mercy in Newport, Rhode
Island. Salve Regina University has an enrollment of approximately 2,090 undergraduate students and 4¢
graduate students. There are approximately 420 students enrolledBodiness Studies and Economics
Department; 79 of which are marketing majors. Although, a coeducational institution, enrollment favors
women approximately 69%.

Salve Regina University Snapshot

School Type 4-year private, Catholic, Liberal Arts
Undergraduate Enrollment 2,090

Undergraduate Business Majors 420 (approximately)

Undergraduate Marketing Majors 79

Gender Distribution 69% Female/ 31% Male

Description of Administrative Policies Conservative Based in Catholic Faith




EXECUTIVE SUMMARY :

This has been year of challenges, changes, and definite succémsstge Salve Regina University American
Marketing Association (SRU AMA)With the help of the 14 member Executive Board, the orgaoirat
implemented an impressive number of important events and activities

A survey of AMA members in late September/early October was conductedwrsurveymonkey.corto
determine areas of member interest foegf speakers and other programming events. The survey also
determined the best way to contact members regarding events, and the types of events members would like
attend, among other questioria.terms of Programming, we offer&dield trips ©oris Duke Couture
Collection at Rough Point, the Northeastern University Career Fair, and Newpor},3todhave 3
additional planned (New York City trip to visit Pfizer and NBC Studiosl a tour of Mardi Gras World in
New Orleans). Thirteen (18uest spakers from many different marketing disciplimested the college,
and one more speaker (VP Baseball Operations for the Newport Gulls) is plannédd2\&RU AMA
Chapter meetirg and plan on one more in April for Elections and Senior Apprecialibare were 3
professionatlevelopmenprogramsofferedon Professional Imagé&letworkingSkills, and Body Language at
Interviews. Chapter members have eitbarticipated inor plan to participate in AMA Competitionsthis
year! Programs and events veeevaluated by attendeesd attendance at events was recardecddition,
we participated in Marketing Weelctivities and 2 social events were held

During Marketing Week this yeane coordinated 3 guest speakers for marketing and business cladses

the SRU AMA banner. We also had an AMA membership meeting which followed our participation in Club
Rush activities the week before to draw in attendees. We also coordinated a networking event with the
Southeastern New England (SNE) professionaptdr and our Salve Regina University (SRU AMA)

chapter. During the coordinated event, participants had a chance to network with one anotffer, and

Mar keting David Murray from BankNewport presente
leadaHor se t o Water, but Hedéll Only Drink When Thi
Dayso program to help restock the pantry at the

The SRU AMA has a long tradition of Community Service efforts, basgti@mercy mission of our

uni versity. We adopt e(WRQ)thizyeaWamoeganizationRhathelps victines Ce
of domestic abuse in Newport and Bristol counties in R0 marketing plans and extensive research

were prepared fahe WRC in the Fall Semester. These marketing plans focused on (1) rebranding efforts for
the center, and (2) fundraising efforts to support the center. In addition-gexdshable drives were held to
restock the pantry at the WRC, and a cell phoneedo provide domestic violence victims a 911 lifeline.

This semester, we are working on grant research and writing for the Center who is seeking to purchase a Sa
House on Aquidneck Island. The house will need upgrading and funds for upkeep. Westenth 1a grant
writer, identified 4 foundations which match the
requirements to gather information to write the grants. Other Community Service events included decorating
15 Christmas Trees for an asssliving center, making 62 fleece scarves for the Martin Luther King
Community Center breakfast program, personalizing 100 holiday cards and sending to the US troops
overseasandmaking 75 Hug Me Tight pillows for Rl Hospital cancer treatment patieMes are currently
conducting an eye glass drive for the Give the Gift of Sight program, and presenting a Dress for Success
event for adult participants in the Microsoft Certification prograrate Marchthat helps retrain adults for

better employment omptunities.

Our goal in fundraisingwasiodent i fy ways in which we coul d. hel g
University rules do not allow us to raise money for our chapeery for a 3 party organization. In
addition, we areonly allowedln e f undr ai ser per semester. During

letter to faculty and staff at the University asking for gift cards for the WRC. The gifticénats stores
such as WaMart, CVS, and gas statioiisare given to domestidgolence victims who run from a situation
and need immediate help to relocate temporarily. Some need pajamas, some medicines for their kids, and


http://www.surveymonkey.com/
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some food. We collected $480 worth of gift cards for the Center. During spring semester, we had a
Valentne6s Day fundraiser where we sold roses and b
was used to help support our Dress for Success event which is presented to 5 adults in the Microsoft
Certification retraining program. There are currentlyd@nen in program who are seeking to upgrade their
skills in order to find better employment opportunities. As part of our Dress for Succesk kgkhin late

Marchi we will be giving the participants $70 gift certificates to TJ Maxx so they can ma dhigrview
appropriate attire.

Membership was definitely a challenge this yef@or the first time ever, our membership showed a

significant decline We currently have 34 members. We attribute this decline to the development of the SIFE
chapter on aapus which is now in its second year. The greatest losses in membership for us, are in non
marketing majors. We previously have had many Business Administration majors who were looking for
leadership opportunities, and an active organization to joirih Mdéi other choices, the AMA was a good

choice. Students in Free Enterprise (SIFE) has a much broader focus, however, in business and economics
This may be a -hernketri mMd imaj] drog. noRecommendati ons
Boardare made in this section, and include actively recruiting outside the Business Department in English
Communications, Communications Media, and Graphic Design.

We had a great year for Communicati ons tdghoutstheyear
yeari and will carry that theme to the AMA International Collegiate Conference. This year we added a
Facebook presence, had 2 articles published in S
had a article i motvhaentcaet Sumawyp dpear nfaP , 06 an art
about your Exhibit Hall booth at the AMA Conference last year, two articles in the Salve newspaper
AMosaic, 0 and many mentions on Sal v erfabaddeyternalSal v e
press and estimated research is reported in the Communications Sectiongdngxchallenge relates to our
webpage on the University website. All changes must go through the webmaster, but once again, the
webmaster position is unfdtl. This has been a situation over the last two years, which makes it very difficult
to update our pages more than once a semester (if they get to it).

Chapter Operations ran smoothly with many moigdard meetings than expected. Twd®&ard members
resigned in the fall, but we had two bright motivated members who jumped in and got right to work. We had
hoped to work more with Salve alumni this yéand we did bring in a number of alum as speakénst a

ful-bl own al umni e v e ndre haping to éoordinate anwaluntni eeent duriMyd-all Festival
Weekend in Fall 2008. The 6P positions are working well, with so many students committed to many
clubs, organization, and work outside of academics. This year we tried forming Commuviitg Sad

Fundraising Committees. The committees were formed, but not used as effectively as possible. This is an are
for improvement nextyealRe c o mme nd at i o n sBoérdare detaledtat thg end of thes Ch&pter
Operations Sections.

Our budgd, overall concluded with $2,537.09 surplus. Total income/revenues were $9,109.54; while total
expenses for all programs were $6,572.45. The largest expenditure is on conference travel for the 7 student
attending the AMA International Collegiate Cordece this April. Fortunately, the $3,500 budget line from

the Business Studies Department covers most of the travel costs. Overall, financially, the SRU AMA had a
great year leaving the club in good financial standing for the-2008 year.



Reci pe for Success: cups of4é

PROFESSIONAL DEVELOPMENT

Professimal Development Objectives: Total Cost to Chapter4182.7]
Revenue Generated $

1. To determine member interest and satisfaction with programming
2. To provide professional development opportunities for the SRU AMA membership
3. To provide opportunities to members to emteamarketing knowledge by competing
Internationallywith AMA
SUMMARY OF PROFESSIONAL DEVELOPMENT
Event Goal Actual as of 3/5/08
Field Trips 6 3 completed3 scheduled
Guest Speakers 14 13 completed; 1 scheduled
Professional Development Progran 3 3 canpleted
AMA Competitions 7 9in progress
AMA ChapteMeetings 3 2 completed; 1 scheduled
AMA Social Events 2 2 completed
ResearcliAMA Members Perform Research Research @mpleted
Research Cost to Chapter $0.(

! Membership SurveySurveyed members to determine areas of interest for progranm@ajober
2007, and will survey members in April 2008 to determine satisfactigaasfy programming.
Before planning our yearly activities, the AMAHbard distributed a survey to determine areas of
interest for our memberBifteenmemberg15) completed the Membership Surwehiich was posted on
www.surveymonkey.comrSome of the results are indicated below.
Program Satisfaction SurveyAdministered surveys after @luestspeakers to determine satisfaction
with event for future planning.

0 Used events to attract and market to potential mesnber

0 Used Satisfaction Survey to collect names of-nm@mbers who attended AMA events.

o Program satisfaction was rated ob point scaldrom excellen{5) to poor(1).
/' Attendance Recorded attendance at all events

What type of AMA programs would Interest Level in Various AMA Programs
you be mostinterested in attending? Members were most interested in anddy Field
cewmomen | Trip to Boston 13), Guest Speakers (1@ndField

14 o Trips to Local Businesse®)( Interest in other
12 “mmnetmes | marketingrelated eventsincluded networking(9),

scommuniyseved  COMMUNItY Service @), field trip to job fairs (7),

[
]

E cmemeaenw | PArticipating in writing Annual Plan & Report (6),
S s ] participating in AMA Case Competition (9%nd
g o L “mareinsrewea | Developing Career SKills).
é 2 1 ST What areas of marketing are of interest
® Participating in to you?
o ’éﬁfﬁﬁgﬁij @ Advertising and Promotion

W Resume Writing,
Interviewing, other
Programs o

career skills

B Sales- financial, real estate,
media sales etc

O Sports and Entertainment
Marketing .

O Direct and Database Marketing

Areas of Interest in Marketing

The areas of interest in Marketing weas follows: Event  arkeing O
Planning (73.3%), Fashion Marketing aneét&l (66.7%), & Event Planning

Sports and Entertainment Marketing (66.7%), Advertising O Pharmaceutical Sales

and Promotions (33.3%), Pharmaceutical Sales (20%), - Media Planning! Media Buving

Media Planning (13.3%), Hospitality Marketing (13.3%), and Sales (13.3%).
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Most Effective Ways to Reach AMA Members 5

What is the best way to reach

students? The most effective ways to reach AMA members regarding programs
were Email (1 0 0 %) , P o st eAcaslemic BuildD@(20%), e
AMA Bulletin Board (20%), and Phone (1343.

B Email

mrosters in OHare||  Based on the membership survey results, plans were created to attract
0 AMA Bulletin guest speakers, and plan field trips and networking activities which were

Board of interest to members.
OPhone Call

Cost to Chapter $853.71

! Arranged trips to 6 organizatiofir members to tour.

! Created a variety of external programs that have appeal to the diversemmeim®RU AMAbased
on membership survey illustrated above

/' Coordinated events with the AMA Providence Professional Chapter to encourage networking.

! Sending 7 SRU AMA members to the International Collegiate Conference.

Field Trip Record

Date Location Description Attendees | Evaluation
Excellent (5)
Poor (1)
1 9/24/2007 | Dor i s Du k e Students interested in the 21 4.8
Collectioni Newport, | fashion industry attended th
RI Doris Duke Couture

Collection which showed
fashion couture from the
1930si the earlyl 9 9 0 @
2 2/6/2008 Northeastern Career| The SRU AMA paid for a 7 4.3
Fair van to bring interested
students to the Northeaster|
Career Fair in Boston, MA.

3 2/25/2008 Coastal Extreme Students had a private tou 8 4.0
Brewing, Co.; Newporl with the Resident of the
Storm company. Students had thg

opportunity to ask questions
about marketing efforts ang
other relevant topics.
4-5 4/11/2008 | NYC Trip: Pfizer and | Students will be meeting wit TBD TBD
NBC Studio Tour Nick Gwatkin, director of
WW PharmOps USA. He
will present the exercise of
researching and marketing
new drug and its challenges
Students will also be
participating in an activity
created my Gwatkin. We wil
alsotour NBC Studiosvhile
in New York City.
6 4/2/2008 Mardi Gras World Tourard history of Mardi 8 TBD
Gras in New Orleans
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ProfessionalDevelopment Programs Cost to Chapter $0.0(

/' Offered 3 Professional Progranashelp buildthe professional skillsfanembership.
! Professional programs included wetking, body language, professional imaged more.
!/'Coordinated these programs with Salvebs Car ec

ProfessionalDevelopment Record

Program Date Number of Attendees Evaluation
Networkng with SNE AMA 10/11/2007 12 4.3
ProfessionalChapter Marketing Week
Developing a Professional Image 11/29/2007 9 5.0
Career Prep Strategiéis 2/11/2008 16 4.4
Networking, Body Language, and
Interviewing
~Coordinated wittfSRU Career
DevelopmenOffice

Guest Speakers Cost to Chapter $0.(

! Brought in 13 guest speakers to campus this year, giving members the opportunity to see their
acadent studies in action, ask questions of professgauadl networking.One additional guest
speaker program is planned for 4/3/2008, as noted below.

! Based on the results of the Membership Survey, speakers in a variety of areas were scheduled.

! All evaluationswere collected after the event by creating a satisfaction survey on
www.surveymonkey.comFor that reason, the events on 3/3/2008 have not yet been finalized.

Guest Speaker Record

# Speaker and Company Date Attendees| Evaluation

1 | Normand Deragoninformation Officer for SBA 10/9/2007 46 4.3
Topic: Creating an Effective Business Plan Marketing Week
Two presentations, 1:00 and 2:30

2 | Kristine HendricksonVP Communications SRU 10/10/2007 17 4.5
Topic: Non Profits and PubliRelations Marketing Week

3 | David Murray, VP Marketing BankNewport 10/11/2007 12 4.3
Topic: Creativity in Marketing Marketing Week

4- | Tarra DelChiarro, Nicole Stone, Joe Landino, 11/19/2007 18 4.8

7 | Krystal Carcieri PARADE OF ALUM!
Topic: Life After College(Two presentations)
8 | AshleySt. Andre Assistant Project Director 12/3/2007 21 3.3
PARADE OF ALUM!
Topic: NPD Fashion Group
9 | Paula AvenaExecutive Consultant for Career Change 2/11/2008 16 4.4
Topic: Job Search Preparation, Body Language,
Interviews and Networking

10 | Carla Haddad NXT Event Boston 2/25/2008 133 4.0
PARADE OF ALUM! (Three presentatiohs
Topic: Focus on Career (2), Focus on Sales

11 | Kathryn Lillie, Grant Writer SRU 2/27/2008 15 4.4
Topic: Grant Writing and Research

12 | Greg Clarkin Meditech 3/3/2008 15 TBD
Topic: Careers with Meditech

13 | Bill Mullin, HR Specialist at Shaws Supermarkets 3/3/2008 83 TBD

Topic: Careers and Internships with Shaws
Two presentations, 11:30 and 1:00

14 | Chris PatsosyP Baseball Oprations Newport Gulls 4/3/2008 TBD TBD
Topic: Community Relations and Team Managem
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7
AMA Competitions Cost to Chapter 49
7 By April 2008we will have mrticipated in 9 AMA competitions, allowing members to compete with
other schools, as well as enhance and develop skills. The SRUMIMAave competed in the
following competitions:
o0 Marketing Week in Oct. 2007

Submitted proposal for AMA @mmunity Service Grant in October 20016t funded)
Prepared a Chapter Annual Plan andmitted it in November 2007
Organized a Case Competition Committee and submitted a case solution in December 2007
SRU AMA Case Competition Team placedsasnifinalist in the competition
Prepared a Chapter Annual Report and submitted in March 2008
Will participate in the Sales Competition at the AMA Collegiate Conference in April 2008
Will participate in Trade Showxgibit at the AMA Collegiate Conference in April 2008
Will participate in SABRE Competition at the AMA Collegiate Conference in April 2008
Submitted SRU AMA website to the AMW/ebsite Competition

o O O

O 0O O0OO0Oo

Cost to Chapter $30
Revenue Geerated $33
! Conducted® meetings with SRU AMA Chapter membéosdate, with one scheduled for April
e The first AMA meeting was held in September 2007 as an introduction to AMA.
e The second AMA meeting was held in OctoBe07.
e The last AMA meeting to be held in April 2008 and will serve as a yearly-wpagbections
for the 20082009 Executive Boardand Alpha Mu Alpha Induction (11 @ $30 = $330)
! Held 2 SRU AMA social events.
0 10/11/2007 Networkingwith SNEAMA Professonal Chapter
This event, during Marketing Week, was a coordinated event with the Southeastern New
England professional AMA chapter. The event invited members of SRU AMA and SNE
AMA for networking and a presentation by David Murray, VP Marketing for Bamibet.
0 2/13/2008~ AMA Social Breakfast
The AMA Social Breakfast invited all current members of AMA for a free continental
breakfast which was held between classes on 2/13/2008. This breakfast also provided a time
to work out the final details of ourffidraiser which took place on 2/14/2008.

AMA Meetings and Social Events

An OosanPoint Financial Partmnar

Focused on your success! %
— A ]

BOSTON'S EVENT + DESTINATION MANMAGEMENT SOLUTION
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MARKETING WEEK ACTIVITIES

Salve Regina University
AMERICAN MARKETING ASSQOCIATION

Tuesday, October 9

2:30¢ 3:45m Speaker: Normand Deragon, Small Business Adminis tration
Writing a Winning Business Plad . 7z ' EUIT wl hk

5:30¢ 6:3(pm Membership Meeting -. 7' EUT wl t Y
Members and interested students welcome!

ednesday, OctobenlO

8:009:15am Speaker: Kristine Hendrickson, VP Communications ¢ SRU
Non-profits and Public Relatiors. z ' E106 w

All Day Bring a Can to Class Day

3T 1T we OOl OzUwlli UOUUET w" 1 OUI U wand éhvdeek seekingd | E |
temporary shelter from violent situations. Non-perishable food, diapers, and health

& beauty aids are needed. Please bring aCan to Class today to support the

6 001 OzUwll UOUUEIT w"1 OUI UB w" 00 0 %0xpaDudH bud Uu

Thursday, Octobel 1

5:30¢ 6:15pm Networking with SNE AMA _ (professional chapter)

6:15¢ 8:00 pm Speaker: David Murray: VP Marketing BankNewport
PCustomer Intellect vs Customer Emotion: You
"EQw+1l EEwWEwW" OQUUT wUOO w6 =91
Drink 6 T 1T Qw31 PUUUAGB '

Pell Center
All Day Bring a Can to Class Days 1ttt
TobenefitOT T we OO1 Oz Uwlli UOUU C)U‘l U



Recipe for Success: 1 of é

COMMUNITY SERVICE

Conmmunity Service Objectives: Total Cost to Chapte$131.3(
1. Identify a local norprofit organization which would benefit from community service activities
2. To provide community service opportunities for the SRU AMA mesttipr
3. To continue to be a model for the University in community service and related activities.

This year the SRU chapter of AMA has decided t
center for domestic violence, located in Newport andt@rSounties, for the majority of our community
service projects. We also assisted otherprafit organizations within the community including the
Blenhem Assisted Living Centeandthe Martin Luther King Center.

SUMMARY OF COMMUNITY SERVICEEVENTS

t easpomon

(0]

Event Benefactor Semester Goal Actual Number of
Participants
Bring A Can To Class Day | Fall 2007 100 nonperishable | Over 100 non SRU Business
Womenbés Resou items perishable items Department
Food Drive Fall 2007 2 boxes Over 275 non SRU Community
Womenbés Resou perishable items
Marketing Plans Fall 2007 Marketing Plan for | 2 Marketing Plans 15
Womenbdés Resou Rebranding Effort | developed (over 200
and Marketing Plan | pages of research and
for Fundraising information)
Effort
Christmas Trees For Charity| Fall 2007 15 Trees 15 Trees 16
Blenheim Assisted Living
Center
Fleece Scarves Fall 2007 50 Scarves 62 Scarves 8
Martin Luther King Jr.
Center
Holiday Cards Fall 2007 100 Cards 100 Cards 8
Troops in Iraq
Cell Phone Drive Spring 2008 | 15 Phones On-Going SRU Community
Wo mesiRésource Center
Grant Writing Spring 2008 | Aid the WRC in On-Going 14
Womends Resou research and grant | Met with grant writer
writing for the and working on 4rant
purchase, upgrade | foundation projects
and upkeep of a Sal
House
Hug Me Tight Pillows Spring 2008 | 100 pillows 75 pillows 12
Rhode Island Hospital
Eye Glass Drive Spring 2008 | 25 pairs On-Going SRU Community
Give the Gift of Sight
Dress for Success Spring 2008 | To teach the adults | Scheduled for 3/11/08| 5
Martin Luther King Jr. about Professional
Center Image




10
Cost to Chapter $0.(

Bring A Can to Class Day: October 2007
7 AMA collaborated with the Business Departmeutidg Marketing Week
! Business Faculty members were encouraged to ask their students to brigesistvatble can to
their classes during Marketing Week
/ Overl00norper i shabl e items were collected and don
on Octoler 11, 2007.

Food Drive: NovembetDecember 2007 Cost to Chapter $0.(

/2 Food collection boxes were available throuc
Center

¥ Comrunications about the Food Drive were distributed to faculty, staff, students, and members and
weredisplayed during Marketing Week on Salve Toag RU6s i nternal websit

Marketing Plans for WRC Fall 2007 Cost to Chapter $0.(

/2 Marketing Plans were created for the Womend¢
Center requested two different focuses for markétiRgbranding the Center and Fundraising.

! Substantiatime and effort was spent conducting primary research related to the two topics.

! Two marketing plans (over 200 pages of research and recommendations) were submitted at the end
the Fall Semester.

Christmas Trees for Charity: November 2007 Cost to Chapter $0.(

! The SRU AMA wagherecipient of 15 artificial Christmas
trees anananyornamentsnd decorationBom a business

’ ‘ that closed.

SR P et B | ! The Christmas trees were decorated and donated on
Piaivan o1 8 -0 g November 29, 200i

Blenham Assisted Living

Center.

- . y)"
e S T
SR O s S ARG T BE L T R Eea |
: L Sk M S

Fleece Scarves: December 2007 Cost to Chapter $0.(
7 SRU AMA made62 fleece scarvesnd donated them to the Marti
Luther King Jr. Community Center for the homeless.
! The fleee was donated to the Chapter for the program.
/' The Centerb6s Director report
than 30 minutes.

Holiday Cards: December Cost to Chapter $1.00
¥ SRU AMA members personalized the caadsl sent them to U.S.
troops overseas
/100 holiday cards were donated.

Cell Phone Drive January-April 2008
/7 AMA is currently holding a Universityide cdl phone collection
!YThe cell phones will be donasa®H1dlifeline
for victims of domestic violence.

Cost to Chapter $0.(
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Hug Me Tight Pillows:February 2008 Cost to Chapte$110.3(
7 AMA members came together to make pillows for cancer patients at Rhode Island Hospital in
Providence, RI.
7 Our goal was 100 pillows and we completed 75 pillows on February 20, 2008.
! Materials for the pillows were donated by a logadupand purchased by SRU AMA

The Hug Me Tight pillow shown to the left

demonstrates the kind of pillows made for the cancer
patients at Rl Hospital. The fleece pillows have a

pocket with hold a bandana and a small beanie baby.
Each comes with agpsonalized card signed by the

AMA member who made the pi
by the caring hands ¢f s t u d e n tordicamfonta me )
during your treatment. 0O

Eye Glass DriveFebruary & March 2008 Cost to Chapter $0.(
7 AMA is currently collecting eye glasses and sun glasses which will be donated to the Give the Gift of
Sight program.

! Our goal is to collect at least 25 pairs of glasses.

Dress for SuccegBrofessional ImageMarch 2008 Cost to Chapter $0.(

! Currently we are collaborating with the Service Learning portion of the ISM program at SRU to teach
adults from the Martin Luther King Jr. Community Center how to dress foessiCChese adults are
currently enrolled in the Microsoft Certification Program to improve their job opportunities.

YWe will show theses adults the DA4®2008and Donot

Grant Research & Writing for WRC: Spring 2008 Cost to Chapter $0.(

/" Currently we are working to research and wr i f
in purchasing and upgrading a Safe House in Newport county. We have met with &rger to
better understand the grant writing process,
Centerdos needs, and are in the process of res
significant need for this activity, and doest have staff in house to handle this task.

! Due to the size of this project, the WRC understands that we will do as much work as possible to get
them closer to their goal, but that time constraints of the semester may not have us fully completing

the projet.



Reci pe for Success: Fold in just 12t he ri

FUNDRAISING

Total Revenue to Chapter8§27.54

Total Cost to Chapter $2!
1. To acquire @inds to support expenses for projected progrartieiAnnual Plan
2.To maintain good financial standing for this academic year and for next academic year to ensure
the continuation for the SRU chapter of AMA
3To raise funds f or t-amnpwit organizaton tRa¢ movides domestlC e n t
violence support through counseling, safe house, legal advocacy, and empowerment programs

Sal ve Regi nfandriising pocy restritts/student clubs to one fund raiser per semester to benefit
a 3° party nonprofit organization. We are hable to raise funds to support our own organization. With this
in mind, we have established the following fundraising objectives and strategies:

Acquire Funds to Support Expeses and the Future SRU AN Revenue to Chapte$7667.5

! Our SRU AMA account balance from the previous yeadi&)$.54 andis currently$1965.81

/' Collect SRU AMA membership duesi&each) fromeach of the84 members for a total #1508
This is short of our objective of 68embers as explained in the Membership Section.

! Applied forand receive&700 from Student ActivitieBr the 20082009 academic year

! Requested and received $3,500 from the budget of the Business Studies and Economics Departmer
for the 20082009 school/ear.

! $250 from the AMA International Collegiate Conference Outstanding Chapter Award in April 2007.

NOTE: These are not fundraising efforts, but do significantly impact our revenue &reamchapter.

Total Revenue Generated $
Total Cost to Chapter $22
/' Gift Card Drive-NovemberDecember 200Collected gift cards from faculty and staff from
merchants such as Whllart, CVS, Brooks, Stop &Shoptec t o benef it t he Won
Center (WRC). The WRC is a nqmofit organization for victims of domestic violence in Newport
and Bristol Counties. The victims come to the Center with nothing but the clothes on their back and
the Center will give theify cards to the families to provide them with the essentials to start over
again. We collected a total $80to benefit the WRC.The President and VP Finance of SRU AMA
di stributed an fAasko |l etter to all faculty ar
TOTAL REVEN UE $480 / TOTAL EXPENSES $0/ TOTAL PROFIT $480

Non-Profit Organizatbn

Strategies to Raise Funds fof3

/' Val ent i ne 6 sOnD/algntinEs daynwrebrusry"12008, we sold roseend baked goods
students and faculty along with held bake sale to rdig .
funds to support our work in the SRULK
Microsoft Cetification Program. This program exists
at Salve Regina University to help clients for the
Martin Luther King Jr. Community Center become
certified in Microsoft Office programs and better
suited for the workplace. In addition to their
certification they a being instructed in interviewing § -
skills, how to create a réesumeé and cover letter, andi
how to dress for a professional environment. We i
raised $35 which will be given to the clients in the
form of gift cards to T.JMaxx for them to buy more
professionaéttire for interviewing and workOur
participation in the Dress for Success/Professional Image program is noted in the Community Servic
Section of this Report.
TOTAL REVENUE $580 / TOTAL EXPENSES $225 / TOTAL PROFIT $355




Reci pe

Objectives

for

Success:

MEMBERSHIP

Total Cost to Chapte$1353.4
Total Revenue t@Chapter $56(

A Large Tafil espoo

1. To have a total of at least 60 members in the SRU AMA Chapter
2. Torenew at least 20 memts from last year.
3. To recruit at least 40 new members into the SRU AMA Chapter

4. To encourage more members from the Freshman and Sophomore classes

20072008 Goals | 20072008 Actual | it Car DEoW shows the
i overall membership goal and

Total Membership 60 members 34 members actual membership for the
Renewals (of returning 20 members 6 members 20072008 year.
students)
New Members 40 members 28 members
Underclassmen 20 members 9 members
Upperclassmen 40 members 25 members
Marketing Majors 70% 98%
Non Marketing Majors 30% 2%

*30 members paid through the Club @ $52 eadt1560 (4 paid via renewal)
Amount Paid to AMA Headquarters = $1260; AMA Club Dues = $300
Challenges in Membership
1.This year we saw a decrease in membership for the first time in our short
history. We attribute this change to the increasing numbeuadést
organizations on campus, and particularly the addition of the Students in Free Enterprise (SIFE). Du
to the significant time commitment for both AMA and SIFE, students have been encbiarage
chooseonly one of the organizations to join
2.The reduabn in normarketing majors is also a result of the SIFE program on campus, which is run
out of the business college by the other only otheitiiuié marketing professor. Students who
before wanted to be involved in a busiresgented club, only had AMAo choose. Now, the broad
nature of SIFE better appeals to roarketing majors.
3.Underclassmen do not generally choose their major until second semesighamoreyear. This
delay makes it difficult to recruit younger marketing students. Additipngdlunger marketing

maj ors report being Aintimidatedod by the work
Opportunities for the Membership in the Future
1.Although overall membership numbers are down, participation in events (as a percentage of
membership) seems relatively highhe x t year 6s AMA Executive Boar

to actually measure this.
2.Although we have little involvement among underclassmen, we are actually seeing more involvement
(especially on EBoard) of juniors. For the first time ever, we are birgg3 juniors to the
International Collegiate Conference which will be a big benefit for SRU AM#o&d next year
might consider targeting Communications/Media and Graphic Design majors who are now better
integrated and visible to the business department.
Successes

/" Maintained accurate membership database.

/" Followed renewal deadlines with emails to members.

! Provided Change of Address forms for renewing members.

I Offered events of interest to renewing members, who are generally upperclassmen.



