
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

Executive Summary  ééééééééééééééééééééééééééé..1 

 

S.W.O.T Analysiséééééééééééééééééé.ééééééé ééé..2 

 

Environmental Analysis éééééééééééééééééééééééééé3 

 

Milestones ééééééééééééééééééééééééééééééé.4 

 

Professional Development ééééééééééééééééééé éééééé.5 

 

Community Service ééééééééééééééééééé ...éééééééé6 

 

Fundraising ééééééééééééééééééééééé ééééééé..11 

 

Membership  éééééééééééééééééééééééééééééé12 

 

Internal/External Communication  ééééééééééééééééééééé..14 

 

Chapter Operations  ééééééééééééééééééééééééééé..15 

 

Calendar of Events  ééééééééééééééééééééééééééé..17 

 

Budget  éééééééééééééééééééééééééééééééé.18 

 

Organizational Chart ééééééééééééééééééééééééééé19 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
Caterpillar Tour Homecoming Parade 



 

 

 

Dear AMA Colleagues: 

 

Welcome to the Annual Report of the Illinois State University Collegiate Chapter of the American Marketing 

Association.  The Illinois State Universityôs American Marketing Association is known as one of the most 

esteemed, successful and outstanding student organizations on campus.  Our members are recognized among 

the best in the College of Business and also University-wide.  We have made it our goal to uphold our long-

lasting relationship with the College of Business, Career Center, and the Bloomington-Normal community as a 

whole. 

 

The Illinois State University American Marketing Association has made its mission to prepare members for the 

professional world.  During the planning sessions held throughout the summer and year, the Executive Board 

scheduled events that we thought would be exciting, as well as valuable to our members, while keeping this 

mission in mind.  Some of these events include providing professional speakers every month, scheduling unique 

tours, and providing social events that will build strong ties among our members, faculty and the community at 

large. 

 

Our primary focus this year has been to improve membership participation in our chapter along with building 

long-lasting relationships within ISU- AMA, the College of Business, and Bloomington-Normal community as 

a whole.  When setting goals and planning activities to achieve these goals, we looked at previous years and 

determined their strengths and weaknesses to establish different ways in which we could improve our chapter as 

a whole, while still benefiting members. 

 

ISU-AMA is extremely motivated and aims to demonstrate our motto for the year, ñAMA-Your Destination for 

Success.ò  We want to create an exciting and beneficial experience for our members, by adding value to their 

collegiate experience and help make an easier transition into the professional world. 

 

This Annual Report includes a detailed description of all the activities that our chapter has taken part in and 

those planned through the end of the May 2007-April 2008 period. We believe that our inspiration, leadership 

skills, and determination will make Illinois State Universityôs American Marketing Association a chapter to 

remember. 

 

Sincerely, 

 

 

Chrystal Caban  Melissa Sullivan  Scott Preston               Michelle Murray  

President   V.P. Programming  V.P. Finance    V.P. Communications  

 

 
  

 

Illinois State University Collegiate Chapter 

352 College of Business, Campus Box 5590, Normal, IL 61790-5590 

Phone: (309) 438-7261 http://www.cob.ilstu.edu/AMA 
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Dignified- ISU-AMA has worked very hard to maintain a strong relationship with business students, the 

faculty, the Career Center, and the Bloomington-Normal community. Professionalism is maintained      

through existing relationships with faculty, employers/recruiters, and community members. 

Support- ISU-AMA receives full support from the College of Businessôs sixty-eight faculty through 

encouragement and promotion of all AMAôs events. 

Organizational Structure-ISU-AMA operates with an executive board of the president, three officers, and 

twenty-five directors.  Each executive board member oversees their respective directors, who oversee 

their respective committee members within the organization. 

Faculty-Dr. James E. Cox has over nineteen years of experience as advisor with AMA, holding the honor of 

International Advisor of the Year multiple times.  

COB-Without the departmental support of the chapter, we would not be able to function in such a high manner. 

 

 

Lack of Director  Experience-due to 99% turnover in director positions, we had to train each director on their 

position in order to shape them into future leaders of ISU-AMA.  

Member Commitment- Due to busy lifestyles, members struggle to attend all ISU-AMA events. 

 

 

 

Website-We have the opportunity to expand our Website into one that is easier to navigate. 

Registered Student Organizations- We have the opportunity to work along side with other RSOôs on different 

projects that we may otherwise not be able to do on our own. 

Community- The local community is always looking for strong leaders to help with events and we are glad to 

assist them. 

National Sponsorship- Due to our chapterôs strong reputation, we were asked by an out-of-state company, 

Flix55.com to promote their business among Illinois State Universityôs community and help create a 

presence for their company nation-wide. 

 

 

 

Other Registered Student Organizationôs-ISU-AMA competes with sororities, fraternities, and other 

Registered Student Organizations in the recruitment of members. Within the College of Business, there 

are 22 student organizations, four of which are in the marketing department.  These four organizations 

have the same target market as does ISU-AMA, leading to extreme competition for events and 

participation.   

Posting and Printing limitations- Posting regulations and printing limitations in the College of Business have 

significantly reduced the amount of print advertisements ISU-AMA can produce and post throughout the 

building. 
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Mission Statement:  The Illinois State University American Marketing Association will provide opportunities for 

professional and personal growth for its members in a friendly and motivating environment.  In the application of general 

business and marketing concepts, ISU-AMA will strive to remain ethically and socially responsible within our immediate 

and extended environment. 

 

Target Market:  Our current target market is segmented into primary and secondary markets.  The primary market 

includes all College of Business majors or minors who are native or transfer students, marketing faculty and alumni.  The 

secondary market focuses on our students with non-business majors, ISU Career Services, corporate recruiters, and the 

Bloomington-Normal community. 

 

Primary Target Market:  ISU-AMA has focused on all students with a College of Business major or minor, the 

marketing faculty and alumni as the primary target market.  Our organization consists of a majority of upperclassmen, and 

is targeting more underclassmen to become involved early in their college career.  The marketing faculty has 

demonstrated a great interest in ISU-AMA and partners with our chapter to encourage student participation in activities.  

Alumni serve as a critical resource in the development and success of ISU-AMA and we have focused on cultivating 

personal relationships with alums. 

 

Secondary Target Market:  ISU-AMA has focused on employers/recruiters, the Bloomington-Normal community, ISU 

Career Services and all other majors.  Developing relationships with employers/recruiters and ISU Career Services serves 

as a benefit to our members and creates opportunities for ISU-AMA members to gain real world expertise.  There are 

many areas that support ISU-AMA such as communications, advertising and promotions, finance, research and 

development, and accounting, requiring expertise from students in different majors within as well as outside of the 

College of Business. 
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