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Executive Summary 
 
²ƛǘƘ ǘƘŜ ǎǘŀǊǘ ƻŦ ŜŀŎƘ ǘŜǊƳΣ ǘƘŜ {ŀƛƴǘ WƻǎŜǇƘΩǎ ¦ƴƛǾŜǊǎƛǘȅ ŎƘŀǇǘŜǊ ƻŦ !ƳŜǊƛŎŀƴ aŀǊƪŜǘƛƴƎ !ǎǎƻŎƛŀǘƛƻƴ ŜǎǘŀōƭƛǎƘŜǎ 
more competent ways to acquire new memberships, retain current members, enhance the attractiveness and 
superiority of our programs, and improve our image. We have always positioned ourselves as an organization that 
ƛǎ ŜǎǎŜƴǘƛŀƭ ǘƻ ŜŀŎƘ ƳŀǊƪŜǘƛƴƎ ǎǘǳŘŜƴǘΩǎ ǇǊƻŦŜǎǎƛƻƴŀƭΣ ǎƻŎƛŀƭΣ ŀƴŘ ƻŎŎǳǇŀǘƛƻƴŀƭ ŘŜǾŜƭƻǇƳŜƴǘΣ ōǳǘ ǿŜ ƘŀǾŜ ŦƻǳƴŘ ƛǘ 
difficult to engage students, particularly underclassmen, with this concept alone. Therefore, we created a new 
slogan for the 2008-нллф ŀŎŀŘŜƳƛŎ ȅŜŀǊΣ άD9¢ !a!Ω5Φέ 
 
²ƛǘƘ ǘƘƛǎ ǎƭƻƎŀƴΣ ǿŜ ǎǳŎŎŜŜŘŜŘ ƛƴ ŀǘǘǊŀŎǘƛƴƎ ȅƻǳƴƎŜǊ ƳŜƳōŜǊǎ ƛƴ ŀ ǿŀȅ ǘƘŀǘ ǎǇƻƪŜ ǘƻ ǘƘŜƳ άƛƴ ǘƘŜ ƴƻǿΦέ ¢ƘǊƻǳƎƘ 
focus groups, we found that underclassmen are not immediately concerned with finding a job or bettering their 
interview skills. Instead, they want to be a part of a recognizable social network that provides future-related 
ǊŜǎƻǳǊŎŜǎ ǘƘŀǘ ǘƘŜȅ Ŏŀƴ ǳǘƛƭƛȊŜ ǿƘŜƴ ǊŜŀŘȅΦ άD9¢ !a!Ω5έ ǎŜǊǾŜŘ ŀǎ ŀ stamp to those who joined our organization, 
for it labeled each member a part of the largest social and academic network on campus, expanding their growth 
in the here and now. 
 
Through the establishment of the new slogan and the collective effort of our executive board, our chapter raised 
its membership by 58% this year. With this large membership mix, we were able to increase programming event 
attendance, fundraising participation efforts, and campus identity, while maintaining our superior chapter 
operations and communication network.    
 
Our desire to develop new relationships with internal and external organizations was met through our new 
community service efforts. Living in the Philadelphia community, our chapter thought it would be relative and 
benefiŎƛŀƭ ǘƻ ŀŘƻǇǘ άǾƛƻƭŜƴŎŜέ ŀǎ ƻǳǊ ǇƘƛƭŀƴǘƘǊƻǇƛŎ ŦƻŎǳǎΦ .ȅ ŎƻƻǊŘƛƴŀǘƛƴƎ ƳƻƴǘƘƭȅ ŜǾŜƴǘǎ ǿƛǘƘ {W¦Ωǎ wŀǇŜ 
Education and Prevention Program and The ²ƻƳŜƴΩǎ hǊƎŀƴƛȊŀǘƛƻƴ ŀǎ ǿŜƭƭ ŀǎ tƘƛƭŀŘŜƭǇƘƛŀΩǎ ²ƻƳŜƴ !Ǝŀƛƴǎǘ !ōǳǎŜ 
and Phoenix Education Group, our chapter has raised awareness and funding for those affected by violence.  
 
5ǳŜ ǘƻ {W¦ !a!Ωǎ ƻǾŜǊŀƭƭ ǎǳŎŎŜǎǎ ǘƘƛǎ ȅŜŀǊΣ {W¦Ωǎ {ǘǳŘŜƴǘ [ŜŀŘŜǊǎƘƛǇ ϧ !ŎǘƛǾƛǘƛŜǎ ŘŜǇŀǊǘƳŜƴǘ Ƙŀǎ ŘŜŎƛŘŜŘ ǘƻ 
recommend us for several awards that will be presented at the annual Student Leadership Awards Banquet in 
!ǇǊƛƭΦ ²Ŝ ŀǊŜ ƘƻƴƻǊŜŘ ǘƻ ōŜ ƴƻƳƛƴŀǘŜŘ ŦƻǊ ά.Ŝǎǘ {ǘǳŘŜƴǘ hǊƎŀƴƛȊŀǘƛƻƴΣέ ŀƴŘ ŀǊŜ ǇǊƻǳŘ ǘƻ ŀƴƴƻǳƴŎŜ ǘƘŀǘ ǎŜǾŜǊŀƭ ƻŦ 
ƻǳǊ ŜȄŜŎǳǘƛǾŜ ōƻŀǊŘ ƳŜƳōŜǊǎ ŀǊŜ ƴƻƳƛƴŀǘŜŘ ŦƻǊ ά¢ƘŜ LƴŘŜƭƛōƭŜ aŀǊƪ !ǿŀǊŘΣέ ŀƴŘ ά{ǘǳŘŜƴǘ [ŜŀŘŜǊ ƻŦ ǘƘŜ ¸ŜŀǊΦέ  
 
With the dramatic increase of our membership, our slogan has successfully served its purpose. We were able to 
ƛƳǇǊƻǾŜ ŜǾŜǊȅ ƻǇŜǊŀǘƛƻƴŀƭ ŀǎǇŜŎǘ ƻŦ ƻǳǊ ŎƘŀǇǘŜǊ ŀƴŘ ƳŀƪŜ ǎǘǳŘŜƴǘǎ ǿŀƴǘ ǘƻ άD9¢ !a!Ω5Φέ  
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Professional Development 

Our Chapter seeks to enhance the educational foundation that the University provides through a series of 
supplemental programs. Every program is designed to enrich our members personally and professionally while 
bridging the gap from marketing in text to marketing in practice. Each year we present speaker programs, 
networking nights, career skill workshops, experience trips, and an internship fair among many other programs. All 
members and marketing students are encouraged to attend each professional development program not only for 
the opportunity to learn more about their field of interest, but to network with industry professionals as well.  
 

 Objective I: Create a speaker program that is better tailored to our students and their interests thus 
increasing general meeting attendance by 10% 
 

Speaker Programs 
Each month, our chapter hosts general meetings in which we allow professionals from various areas of expertise to 
share their experience with our members. Each guest speaker is sent an outline that highlights particular focus 
points that they should address during their visits, per the requests of our members. Each professional comes 
prepared to share their personal career path and current position as it relates to the industry, as well as offer 

students advice regarding internship opportunities. The following are the 2008-2009 speaker programs: 

 
{ŜǇǘŜƳōŜǊΥ LƴŦƻǊƳŀǘƛƻƴŀƭ aŜŜǘƛƴƎΥ D9¢ !a!Ω5 
In years past, we have noticed that the majority of our members are upperclassmen. This year we wanted to 
involve more underclassmen but realized that SJU only offers marketing classes starting sophomore year. 
Therefore, for our September meeting, we had our advisor, Dr. Dave Allan give a basic understanding of the 
industry to prospective members. This marketing introduction for students who had not taken core marketing 
courses yet was a beneficial strategy for us, for it resulted in the highest underclassmen participation in three 
years.  

 CƻƻŘ ǎŜƭŜŎǘƛƻƴΥ tƛŎŀΩǎ tƛȊȊŀ 
 

October: Sports Marketing: People as Products 
Lara Price, Philadelphia 76ers Senior Vice President of Business 
Operations, is the highest ranked female in the NBA. Her 
Ǉƻǎƛǘƛƻƴ Ŝƴǘŀƛƭǎ ƻǾŜǊǎŜŜƛƴƎ ǘƘŜ ǘŜŀƳΩǎ ƳŀǊƪŜǘƛƴƎ ŘŜǇŀǊǘƳŜƴǘΣ 
for which she has received several awards for her superiority in 
advertising and public relations. Serving as a role model to our 
female members, Price explained to our members the 
differences of marketing people as opposed to selling goods.  

 Food selection: Cosi sandwiches  
 

November: The Future of Radio 
Chio is the host of the world-famous, award-winning Chio in the Morning Show on Wired 96.5. Taking a very 
relaxed approach, Chio sat with our members and discussed the business operations for his station. Students from 
{W¦Ωǎ aŜŘƛŀ aŀǊƪŜǘƛƴƎ ŀƴŘ aǳǎƛŎ aŀǊƪŜǘƛƴƎ ŎƻǳǊǎŜǎ ǘƻƻƪ ǇŀǊǘƛŎǳƭŀǊ ƛƴǘŜǊŜǎǘ ƛƴ ǘƘƛǎ ƳŜŜǘƛƴƎΣ ŦƻǊ /Ƙƛƻ ǿŀǎ ŀōƭe to 
ǎƘŀǊŜ Ƙƛǎ ǇŜǊǎǇŜŎǘƛǾŜ ƻŦ ǊŀŘƛƻΩǎ ǎǳǊǾƛǾŀƭ ŀƳƻƴƎ ƻƴƭƛƴŜ ƳǳǎƛŎ ǇǊƻǾƛŘŜǊǎ ŀƴŘ ƛtƻŘǎτsomething frequently addressed 
in those classes.  

 Food selection: Aramark catered luncheon 
 

December: Advertising and the Current Economy 
Molly Watson, Executive Vice President of the Philadelphia advertising agency, Tierney Communications, spoke to 
ƻǳǊ ƳŜƳōŜǊǎ ŀōƻǳǘ ǘƘŜ ǊŜŎŜǎǎƛƻƴ ŀƴŘ ƛǘǎ ŜŦŦŜŎǘǎ ƻƴ ŀŘǾŜǊǘƛǎƛƴƎΦ ¢ƻŘŀȅΩǎ ǘŜŎƘƴƻƭƻƎȅ ǇǊƻǾƛŘŜǎ ƛƴŦƛƴƛǘŜ ƻǇǇƻǊǘǳƴƛǘƛŜǎ 
for companies to advertise, but advertising budgets are often cut in poor economic conditions. Watson described 
¢ƛŜǊƴŜȅΩǎ ǎǘǊǳƎƎƭŜǎ ŀƴŘ ǎƘƻǿŎŀǎŜŘ ǎŜǾŜǊŀƭ ƳŀǊƪŜǘƛƴƎ ŎŀƳǇŀƛƎƴǎ ǘƘŀǘ ǿŜǊŜ ǎǳŎŎŜǎǎŦǳƭ ǘƻ ǘƘŜ ŀƎŜƴŎȅ ŘǳǊƛƴƎ ǘƘŜ 
economic crisis. 

 Food selection: Tasty Kakes and holiday treats 
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WŀƴǳŀǊȅΥ {ǘŀȅ !a!ΩŘ 
The first meeting of spring semester welcomed Harry Shrank, Philadelphia American Marketing Association 
Director of Collegiate Relations. He spoke about marketing opportunities throughout the city of Brotherly Love, 
and advised students who were searching for local jobs, internships, and networking contacts in the industry.  

 CƻƻŘ ǎŜƭŜŎǘƛƻƴΥ /ƘǊƛǎΩǎ tƛȊȊŀ  
 

February: Career Fair  
The Major-Minor Expo, Networking Night, Senior Etiquette Dinner, and Career Fair all took place in February. The 
results of the December satisfaction survey showed that members expressed concern about over-programming for 
certain months. Therefore, for February, we eliminated a speaker and encouraged our members to attend the 
Career Fair, at which we had a sign-in table offering water bottles and mints.  

 
March: Marketing Opportunities within the Insurance Industry 
Harry Mentonis, SJU graduate, runs an insurance/investment practice with Northwestern Mutual. This March, he 
expects to share his collegiate internship experience with our members, enlighten them on the insurance industry, 
and offer internship and full-time opportunities to them. 

 Food selection: Wawa hoagies 
 

!ǇǊƛƭΥ ¢ƘŜ 9ƭŜŎǘƛƻƴΩǎ CŀǎƘƛƻƴ 
Our last speaker program of the academic year will host a representative from J Crew, a clothing company that 
provides quality attire for men, women, and children. The representative will discuss their success due to the 
exposure they received during the election.  

 Food selection: Philly pretzels, gourmet cookies 
 

 

By increasing the average member attendance number by 14 this academic year, we surpassed our goal of 10% by 
reaching a 20.83% increase. Additionally, we were able to increase our non-member participation by 19% which 
outperformed our original goal of 6%. 
 
Objective I was successfully achieved through the implementation of various strategies. 

 Approving guest speakers from the food, entertainment, media, advertising, and sports industries before 
the start of the semester 

 Using our superior networking skills and our relationships with marketing faculty to contact professionals 
such as Lara Price and Chio 

 BrandinƎ ƻǳǊ 5ŜŎŜƳōŜǊ ƳŜŜǘƛƴƎ ŀǎ ǘƘŜ ά!a! /ƘǊƛǎǘƳŀǎ tŀǊǘȅέ ǿƛǘƘ ǊŀŦŦƭŜǎΣ ƘƻƭƛŘŀȅ ǘǊŜŀǘǎΣ ŀƴŘ ŀƴ Ǿƛǎƛǘ 
from Santa Claus to boost the traditionally lowest attended meeting of the year 

 
 Objective II: Develop a quantitative method to evaluate professional development 
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Marketing Week 
Marketing Week is always the highlight of the year for our chapter, for it gives SJU AMA various opportunities to 
recruit new members and expand our image throughout our community.  
 

Monday: 3
rd

 Annual Meet and Greet  
 
Tuesday: Career Fair, with AMA sign-in table and exclusive 
information for our members regarding employers 
 
Wednesday:  3

rd
 Annual Business Fashion Show  

 
Thursday: Sports Marketing: People as Products speaker 
program featuring 76ers Vice President of Business 
Operations Lara Price 
 
FridayΥ άYƛŎƪ-hŦŦ ±ƛƻƭŜƴŎŜΣέ ŀ ǎŜƭŦ-defense class dedicated to 
the beginning of our new community service focus, violence 

 
Marketing in Manhattan 
This event allowed our members to visit Mtv Studios in Times Square and learn more about the music business and 
how the company uses marketing to develop new endeavors such as mtvU, a music station available on college 
campuses that showcases new music, shows, and activism movements which interest young college students. 
{ŀƛƴǘ WƻǎŜǇƘΩǎ ¦ƴƛǾŜǊǎƛǘȅ ƛǎ ŀ ƴŜǿ ŎŀƳǇǳǎ ƛƴǾƻƭǾŜŘ ǿƛǘƘ ƳǘǾ¦Σ ǎƻ ƻǳǊ ƳŜƳōŜǊǎ ŘŜŎƛŘŜŘ ǘƻ ƘŜƭǇ ǎǇǊŜŀŘ ǘƘŜ ǿƻǊŘ 
about the channel upon returning from our trip to New York. The presentation we received enabled many students 
to gain a better perspective on media companies in general, resulting in new career aspirations for some. 
 
Philadelphia: A Road Trip to the Real World 
¢Ƙƛǎ ȅŜŀǊΩǎ wƻŀŘ ¢ǊƛǇ ǘƻ ǘƘŜ wŜŀƭ ²ƻǊƭŘ ǿŀǎ ƘƻǎǘŜŘ ōȅ b./млΣ 
tƘƛƭŀŘŜƭǇƘƛŀΩǎ ƭƻŎal NBC station. This was an exceptional experience 
for members to explore the studios, press room, and meet with the 
President and General Manager, Dennis Bianchi. Members were 
educated on the various positions and departments within a 
television news network, the revenue and responsibility 
disbursement, and new initiatives at the station.  
 
Networking Night 
Networking with industry experts is one of the best ways to gain 
knowledge of our craft and market ourselves as young professionals. 
Our networking nights have helped our members better understand 
different aspects of marketing, acquire internships, and develop 
communication skills that will benefit them in future career 
endeavors such as interviews, internships, and possible job 
opportunities. This year, we co-sponsored our Sales & Marketing 
bŜǘǿƻǊƪƛƴƎ bƛƎƘǘ ǿƛǘƘ ǘƘŜ ¦ƴƛǾŜǊǎƛǘȅΩǎ /ŀǊŜŜǊ 5ŜǾŜƭƻǇƳŜƴǘ /ŜƴǘŜǊ 
on February 12

th
.  

 
Career Skills 
Our chapter focuses on producing and cultivating a foundation of skills for members to use when striving to 
achieve employment. This academic year we offered seminars on resume building and critique, how to write a 
cover letter, preparing for an interview, and making use of resources such as the Career Development website. We 
also provided a workshop teaching students how to complete the steps of preparation for our Networking Night. 
 
 

http://www.facebook.com/photo.php?pid=32334425&id=3420
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Etiquette Dinner 
In addition to the workshops mentioned previously, we also co-sponsored a Business Etiquette Dinner with the 
Career Development Center on November 9

th
. The dinner is designed to teach college seniors the appropriate 

decorum when dining with business associates: what to eat, how to eat, and the suitability of alcohol. 
 
Business Fashion Show 
Professional appearance is always imperative in business. What 
we wear reflects our professionalism and attitude toward our 
career. We want our members to put their best put forward, so 
ǿŜ Ƙƻǎǘ ƻǳǊ ŀƴƴǳŀƭ .ǳǎƛƴŜǎǎ CŀǎƘƛƻƴ {ƘƻǿΦ нллуΩǎ ǎƘƻǿ ǿŀǎ 
sponsored by Brooks Brothers and Eddie Bauer. Members of 
the Greek community, other business organizations, and 
athletic teams showed their support for AMA by modeling 
clothing that was chosen for them with the help of the store 
managers and our fashion coordinator. All members in 
attendance had the option to purchase any of the products 
being modeled at a discounted rate. Charging $5 for admission 
as well $1 per raffle ticket for prizes such as a Nintendo Wii and 
various gift cards, we were able to raise $987 for our chapter. 
 
The Third-Annual Business Fashion Show yielded a marketing opportunity for our members, as well. Brooks 
.ǊƻǘƘŜǊǎ ƴŜǿ ƳŀǊƪŜǘƛƴƎ ǘƘŜƳŜ ǿŀǎ ά5ƛŀǊȅ ƻŦ ŀ tŀǊƪ .ŜƴŎƘέ ƛƴ ǿƘƛŎƘ ŘƛŦŦŜǊŜƴǘ ƎŜƴŜǊŀǘƛƻƴǎ ŀǊŜ ǇƘƻǘƻƎǊŀǇƘŜŘ 
sitting on park benches in Brooks Brothers clothing. Because this company has participated in our show each year, 
we wanted to illustrate our gratitude while demonstrating our marketing abilities. Therefore, we photographed 
our Brooks Brothers models on a park bench located near our student center. We were pleased to have involved 
ourselves further with marketing efforts in this way, and presented the photo to the representative that attended 
our show.  
 

        
 
Super Bowl Smackdown 
hǳǊ ƳŜƳōŜǊǎ ŀǘǘŜƴŘŜŘ t!a!Ωǎ тǘƘ !ƴƴǳŀƭ {ǳǇŜǊ .ƻǿƭ {ƳŀŎƪŘƻǿƴ ƻƴ CŜōǊǳŀǊȅ 3

rd
 ŀǘ 5ŀǾŜ ŀƴŘ .ǳǎǘŜǊΩǎ ƛƴ 

Philadelphia. A panel of branding, advertising, and marketing experts discussed the strategic and humorous 
ŜƭŜƳŜƴǘǎ ƻŦ {ǳǇŜǊ .ƻǿƭ ·[LLLΩǎ Ƴƻǎǘ ǘŀƭƪŜŘ-about commercials.  
 
Objective II was successfully achieved through the implementation of various strategies. 

 Maintaining detailed attendance records for each of the previously mentioned programs, with the 
progression of our attendance sheets showing that non-members steadily became members 

 Distributing and evaluating short satisfaction surveys handed to members at the end of each event 

 Issuing a semester end survey in December and developing one to distribute in April in order to gain a 
perspective of overall member satisfaction 

http://www.facebook.com/photo.php?pid=32338927&id=3420



