BUSA 7030

Entrepreneurial Marketing 

2004 Spring Semester

Application and integration of entrepreneurship and marketing theory and skills. Current issues and trends in entrepreneurial marketing  including corporate venturing, ethics and innovation, individual entrepreneurship and corporate entrepreneurship.

Morgan P. Miles

Room 1107

Phone 
681-0777

Office Hours: 5:30 – 6:30 @ Coastal GA Center, ROOM 153



8-930 TR at GSU – Statesboro COBA 1103 & By Appointment

E-mail: 
mmiles@georgiasouthern.edu
LECTURE TIME:

Wednesday   
6:30-9:15 pm,  Coastal GA Center 210

Web-Ct:

This web site will used to post test grades, etc.

LEARNING OBJECTIVES:

The course is intended to provide students with an introduction to the marketing / entrepreneurship interface. To achieve this the course will be based on lectures and readings that illustrate the development of an idea from opportunity recognition through start up to the stage when outside money is needed.  The lectures will identify the skills generally considered necessary for success in an entrepreneurial venture. 

The term paper also provides students with a capstone opportunity to draw together elements of other MBA classes in a way that will enable them to see the workings of an organisation as a whole, rather than as a series of unrelated components.  

Assessment will be based on readings, lectures & a paper. The cases enable students to develop an understanding of the operations of entrepreneurial firms. 

Specific objectives include:

1.
To develop an understanding of what entrepreneurial marketing  is

2.
To integrate the functional areas of business

3.
To encourage a long term, systems approach to problem solving

4.
To understand how ethics, corporate social responsibility,  and international issues impact marketing and entrepreneurship   

REQUIRED TEXTS:

Bjerke, B. & Hultman, C. M. (2002), Entrepreneurial Marketing:  The Growth of Small Firms in the New Economic Era.  Edward Elgar Publishing.

Buskirk, B. & Lavik, M. (2004), Entrepreneurial Marketing:  Real Stories & Survival Strategies.  Thompson South-Western Publishing.

REQUIRED READINGS:

There will be additional readings advised by lecturers, which will be made available through the web ct.

Burgelman, R.A., & Doz, Y.L. 2001.  The power of strategic integration. Sloan Management Review. 42(3): 28‑38.

Morris, M.H, Schindehutte, M. & LaForge, R.W. 2002.  Entrepreneurial marketing:  A construct for integrating emerging entrepreneurship and marketing perspectives.  Journal of Marketing Theory and Practice. 10(4): 1-19.

Miles, M.P., Munilla, L.S. & Covin, J.G. 2002. “The Constant Gardener Revisited:  The Effect of Social Blackmail on the Marketing Concept, Innovation, and Entrepreneurship. Journal of Business Ethics 41(3): 287-295.

Shane, S. & Venkataraman, S. 2000. The Promise of Entrepreneurship as a Field of Research. Academy of Management Review. 25(1): 217‑ 226.

Academic Dishonesty:

ANY INFRACTION WILL BE PUNISHED BY AN F IN THE COURSE.

Responsibilities of the Student

1. Exhibit GOOD CLASSROOM CITIZENSHIP & BEHAVIOR.

a. Cell phones, walkmans, computer game, pagers, etc. MUST BE TURNED OFF!  

b. Students are required to obtain their OWN copies of the text and all readings!

c. Disruptive behaviour by a student will result in withdrawal from the class.

d. No hats may be worn in class.

e. Students MAY NOT bring guests to class.

2. Attend, and be prepared for EVERY CLASS.  The course is designed as a seminar and REQUIRES FULL participation.  If  YOU are not interested in entrepreneurship, DO NOT TAKE THIS CLASS!   A CLASSROOM DE_GAMER WILL BE USED TO RANDOMLY SELECT STUDENTS TO START DISCUSSIONS.  IF UNPREPARED, STUDENT WILL LOSE ONE LETTER GRADE FROM DISCUSSION COMPONENT OF THE GRADE

3. Take 2 exams   First test is a  chapter test, final exam is comprehensive.  Students are responsible for all assignments made in the text and all lecture materials. Tests may have a case in addition to questions.  Final exam is compressive! NO CHANGES IN TEST TIMES OR DATES ARE ALLOWED!

4. Each student will write a graduate level term paper on some aspect of EM.    Data must be current and can be obtained from GALILEO database service, such as Lexis/Nexis, Fortune, Wall Street Journal, company annual reports, Business Week, etc.  At least ten non‑personal sources must be used and cited in each paper. Reports will be graded on content, style, and analysis.  PAPER IS DUE ON 4/21 20 % of the grade. 

Students are encouraged to submit the paper to: South East Informs Student paper track, Association of Marketing Theory & Practice Student Paper track.

ASSESSMENT:



	ACTIVITY
	% of FINAL GRADE

	TEST 1
	25%

	TEST 2
	25%

	ENTREPRENEURIAL MARKETING PAPER
	25%

	CLASS ATTENDENCE AND PARTICIPATION TO DISCUSSION
	25%


Tentative Schedule

	CLASS
	ACTIVITY
	READINGS
	ASSIGNMENT

	1/7
	Introduction to class – Film Strategy as Chaos
	
	

	1/14
	Film Business Revolution
	Morris et. Al; Shane & Venkataraman;

Bjerke & Hultman chps 1-2
	

	1/21
	
	Bjerke & Hultman chps 3-4; Burgelman & Doz;


	

	1/28
	
	Bjerke & Hultman chps 5-6;


	

	2/4
	Disruptive Innovation film
	Bjerke & Hultman chps 7-8;


	

	2/11
	
	Bjerke & Hultman chps 9-10;


	

	2/18
	Mid-Term test
	
	

	2/25
	Creativity film
	Buskirk & Lavik chp 1
	Write and be prepared to discuss Questions on p. 25

	3/3
	
	Buskirk & Lavik chp 2 
	Questions 1 & 3 p. 61 

	3/10
	
	Buskirk & Lavik chp  3
	Questions 1-3 p. 86

	3/24
	
	Miles, Munilla, and Covin
	Bring to class an example of an ethical issues that pertains to marketing, entrepreneurship, or innovation

	3/31
	
	Buskirk & Lavik chp 5
	Q 4, p. 140

	4/7
	
	Buskirk & Lavik chp 6
	Q 1& 4, p. 166

	4/14
	
	Buskirk & Lavik chp 7& 8
	Q 1,3,4 p. 194; Q 1-4, p. 222

	4/21
	Class summary
	
	

	4/28
	EXAM
	
	




