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PURPOSE OF THIS COURSE

The focus of this course is on the “macro” dimensions of marketing.  That is, we shall explore marketing from a perspective that is broader than the firm or marketing manager level.  In particular, we shall examine the role of marketing in society, the consequences of marketing on society, and the legal framework that society has developed to regulate marketing.  Specific issues include the nature and history of marketing systems in the U.S. and international, the role of marketing in productivity and economic growth, the role of technology in marketing, marketing ethics and social responsibilities, and the legal aspects of marketing.

QUIZZES

There will be a six-weeks quiz, a twelve-weeks quiz, and a final (noncumulative) at times to be announced later.  Quizzes will cover extensively both lectures and reading assignments.   For each quiz you will be allowed one “crib sheet,” maximum size of 8 ½” x 11”.

PAPER (Optional)

Students may do an optional (15-25 pages double-spaced, typewritten) paper on any (approved) topic discussed in this course.  Use Journal of Marketing style for references.  In general, such papers should develop a topic in more depth than the text or readings.  Paper grades will be used only to adjudicate cases where a student is on the “border” between two grades.  Papers are due on the last day of class and will not be accepted after that.

Important

If a student cannot attend a quiz at the assigned time for a legitimate reason (e.g., illness) it is the student’s responsibility to inform the instructor (or his secretary) before the quiz is given.  Classroom accommodations will be made for students with disabilities at the student’s request.

Texts:
Ethics in Marketing (1993), by Smith and Quelch (S-Q), Richard D. Irwin, Inc.

Legal and Economic Regulation in Marketing (1989) by Werner (W), Quorum Books (Copies of this book are available in the COBA Copy Center.)

Date to be read by

Topics – Chapters




Author or Source




I.  Introduction








1.  “The Nature and Scope of Marketing”

Hunt

2.  “Marketing’s Contributions to Society”
Wilkie & Moore





January 14


3.  “Marketing and Economic Development”

Wood & Vitell





4.  “Resource-Advantage Theory and the

Hunt






Wealth of Nations”




5.  “Marketing and the Wealth of Firms”


Falkenberg





6.  “How Modern is Modern Marketing?


Fullerton






Marketing’s Evolution and the Myth






of the ‘Production Era’”

January 16


7.  “Technological Antecedents of the 


Funkhouser






Modern Marketing Mix”





8.  “The Ethical Roots of Business Ethics”

Vogel

 



9.  “Celebrating the Economic System…


Lee






and Diversity”

January 28
10. “The Socioeconomic Consequences of 

Kaufmann

      Franchising…: A Retrospective”


II.  Social and Ethical Issues

1. “Social Issues and Public Policy 


Preston

in Business and Management:

Retrospect and Prospects”

2. “A Communitarian Note of Stakeholder 
Etzioni

Theory”

3.  “Normative Theories of Business Ethics”
Hasnas





4.  “Preface” & “Ethics and the Marketing Manager”
S&Q 1.1-1.4






C. Smith

February 4


5.  “Marketing Managers: Caught in the Middle,”
S&Q: 2.1

E.R. Corey








6.  “Ethics and Marketing Management”


Chonko & Hunt





7.  “Frameworks for Analyzing Marketing

Laczniak






Ethics”

Date to read by:

Reading Assignments




Author or Source




8.  “The Ethics of Virtue: A Moral Theory

Williams & Murphy






for Marketing”





9.  “Cognitive Moral Development and Marketing”
Goolsby & Hunt

February 11


10.   “Pharmaceutical Marketing Practices in the

S&Q: 2.7

Third World”

READING ASSIGNMENTS FOR FIRST QUIZ END HERE





11.  “Ethical Problems of Marketing Researchers”
Hunt, Chonko & Wilcox

12. “Ethics and Target Marketing”


Smith & Cooper-Martin





13.  “General Theory of Ethics”



Hunt and Vitell












S&Q: 9.5

February 18


14.  “General Theory of Ethics Revisited”

Hunt and Vitell












S&Q: 9.6



15.  “Corporate Policy and the Ethics of 


S&Q: 3.7

Competitor Intelligence Gathering

Lynn Sharp Paine





16.  “Ethical Issues in Product Policy,”


S&Q: 4.1






Melvyn Menger





17.  “Incorporating Consumer Safety into

S&Q: 4.6






New Product Development”, Fred Morgan

February 25


18.  “Managing Product Recalls”


S&Q: 4.7





19.   “Why Do Companies Succumb to Price

S&Q: 5.6






Fixing?”






J. Sonnenfield and Paul R. Lawrence





20.  “Ethical Issues in Distribution,”


S&Q: 6.1






Frank Cespedes





21.  “Dealer Termination Agreements and 

S&Q: 6.6






Maintenance,” Patrick Kaufmann



22.  “Ethical Issues in Sales,”



S&Q: 7.1






Robert Kopp

Date to read by:

Reading Assignments




Author or Source
March 4


23.  “Does Opportunity Make the Thief? Control

S&Q: 7.6






Systems and Industrial Sales Behavior”,






Diana Robertson and Erin Anderson





24.  “Ethical Issues in Advertising,”


S&Q: 8.1






Minette Drumwright



25.  “The Social and Economic Effects of 

Aaker






Advertising”





26.  “The Distorted Mirror: Reflections on the

Pollay






Unintended Consequences of Advertising”

March 18


27.  “Mirror, Mirror, on the Wall, What’s Unfair 
Holbrook






in the Reflections on Advertising”





28.  “Dealing with Children’s Advertising:

Armstrong & Brucks






Policy Issues and Alternatives”



29.  “The Last Straw? Cigarette Advertising…

Pollay et al.






Among Youth”





30.  “Is It Safe to Call Something Safe? The Law

Honigwachs






Puffing in Advertising”

March 25


31.  “Ethical Issues in Marketing Strategy”

S&Q: 9.1




READING ASSIGNMENTS FOR SECOND QUIZ END HERE

III. Legal Issues





1.  Introduction





W: 1

2. “Goals of Marketing Regulation


W: 2

3.  “Public Regulation of Marketing Activity: Part I”
Harris & Carman

4.  “Public Regulation of Marketing Activity: Part II”
Harris & Carman

April 3



5.  “Public Regulation of Marketing Activity: Part III”
Harris & Carman





6.   Laws Regulating Marketing Organizations

W: 3




7.   Laws Regulating Pricing



W: 4




8.  “U.S. Supreme Court and Post-Chicago Antitrust”
Schleicher  

April 8 



9.  “Competition as an Evolutionary Process…”

Hunt & Arnett

10. “Pricing and Public Policy”



Grewal & Compeau

Date to read by:

Reading Assignments




Author or Source





11:   Laws Regulating Distribution


W: 5





12.  Laws Regulating Promotion and Product

W: 6





13.  “Advertising Laws in U.S. and E.U.”

Petty

April 15


14.  “Punitive Damages After BMW”


Morgan & Boedecker





15.  “The Protection of Intellectual Property”

Mittelstaedt & Mittelstaedt

16.  “Developments in Copyright Policy”

Kopp & Suter


17.  “Trademark Strategy”



Cohen





18.  “Trademark Strategy Revisited”


Cohen

April 22


19.  Laws Regulating Procedures


W: 7





20.  Future of Regulation: Summary & Conclusion
W: 8





21.  “Is 44 Liquormart a Turning Point


Richards






in Commercial Speech”



22.  ”Pearson vs. Shalala:…FDA Speech Suppression”
Emord

April 29


23.  “Internet Marketing…and Public Policy”

Stewart & Zhao

