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COPYRIGHT AGREEMENT

So that the American Marketing Association may have the right to publish and possibly reprint your
contribution to its publications should the need arise, either separately or in connection with other “collective”
works, AMA asks that you agree to the following with regard to your contribution to the AMA publication
identified below.

Rights of AMA: By your signature below, you hereby assign to AMA the exclusive right, title, and copyright
in and to the Work; the right to secure and renew copyrights worldwide in the name of AMA, together with
the title of the Work; and the rights to any translations, changes, and adaptations to the Work and all present
and future rights of every kind pertaining to the Work.

AMA’s License to You: By its signature below, AMA hereby grants to you a nonexclusive, nontransferable
license to (1) photocopy the Work for you own use and (2) publish the Work or permit it to be published as a
part of any book you may write or in any anthology of which you are an editor, in which the Work is included
or which expands or elaborates on the Work. You warrant that you are the sole and exclusive owner of the
Work, that the Work is not subject to any existing copyright, and that you have authority to grant the rights in
the Agreement.

The contribution and the AMA publication to which this agreement refers are:
Papers or abstracts as published in the 2008 Summer Educators’ Conference Proceedings
Unleashing the Power of Marketing to Transform Consumers, Organizations, Markets, and Society, Vol. 19

James R. Brown and Rajiv P. Dant, editors

Please indicate your acceptance of the terms and conditions stated in this agreement by signing in the space
designated below and returning the original copy to the AMA.

Accepted and agreed to this day of , 20 by the Author(s) to the AMA.

AMERICAN MARKETING ASSOCIATION
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By:

Author’s Signature Print Name

Author’s Signature Print Name

Author’s Signature Print Name



