NPMC 2010

Market or Die: Achieving Success in Unprecedented Times

It's a new era for nonprofits in 2010, quite literally an era of “do or die.” According to The Nonprofit Times,
"60% of nonprofits have three months or less of cash in the bank. Half of those have only one month.”
Nonprofits that seek growth and sustainability have no other choice but to reinvent their organizations.
And we, as nonprofit marketers, must lead this transformation. We must market or die!

The 20120 AMA/AMAF Nonprofit Marketing Conference will gather nonprofit marketers from across the
country to dive deep into the marketing strategies, tools and techniques needed to successfully reinvent
their organizations. Unique insights, proven cases and in-depth, solutions-oriented sessions will provide
the framework for an unparallel conference program. Whether you're local or national, an association or
a charity, the 2010 NPMC will help you gain the skills and ideas you need to ensure that your organization
not only survives, but thrives.
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