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MARKETING FOR A GOOD CAUSE






[Your supervisor’s Name]
[Organization Name]

[Address]

[City, State/Prov, Zip/Postal Code]

Dear
If your organization is like so many others today, then you’re feeling the pinch of the economy. Fundraising revenue is down, membership is experiencing attrition like never before, and there’s an overall malaise in the sector. Sector leaders such as you, are in unchartered waters as they fight to survive and thrive in these tough times. If you want to see things turn around for your organization, we believe we can help. 

The American Marketing Association and the American Marketing Association Foundation are presenting the 2010 Nonprofit Marketing Conference from October 11-13 in Chicago. Entitled, Some Things Can’t Wait. Market Now, the conference will dive deep into the marketing strategies, tools and techniques needed to reinvent and optimize marketing so that marketing is a measurable part of your growth strategy. Unique insights, proven cases and in-depth, solutions-oriented sessions will provide the framework to help your marketing staff person gain the skills and ideas you need to ensure your organization not only survives, but thrives.
As a groundbreaking complement to this event, I have worked with the AMA Foundation to bring together chief marketing officers from top nonprofit brands such as AARP, United Way of America, Boys and Girls Clubs of America, the Association of Fundraising Professionals, and Red Cross to create a joint statement on optimizing marketing for the nonprofit sector. We will announce our recommendations on October 10 just prior to the conference and will share our findings and recommendations throughout the conference sessions. 
Keynote speakers, presenters, and thought leaders include the best of the best in marketing. Your organization marketer will hear guidance and advice from these marketing luminaries:
Dan Pallotta, author of Uncharitable: How Restraints on Nonprofits Undermine Their Potential. He will challenge our longest-held beliefs about charity and transform the way we think about business practices, opening our thinking to a new level of aspiration.
Scott Davis, author of The Shift: The Transformation of Today's Marketers into Tomorrow's Growth Leaders. He challenges organizations of all kinds to make the “shift” and transform today’s marketers into growth leaders. 
Chris Forbes, co-author with Jay Conrad Levinson and Frank Adkins of Guerrilla Marketing for Nonprofits. He will show us how to develop a personalized battle plan for our organizations using the proven weapons of “Guerrilla Marketing” to promote, recruit, motivate, and raise more money for our nonprofits.
PLUS... we’re giving attendees a Personalized Plan they can work on throughout the conference, culminating with a special session crafted to help them implement the lessons they learn at the Nonprofit Marketing Conference. Please review the conference brochure and you’ll see important content that your staff can bring back to you and your team.

Now is the time to market. Now is the time to strengthen your brand and your market position. No matter how large or small your budget is, you cannot afford to wait any longer.

Our volunteer planning committee has been working hard for several months putting together three dynamic and vital days packed with innovative solutions for your nonprofit. Now is the time to send your marketing staff to this conference. 

This is a critical year in the nonprofit sector. Give your marketing staff the tools for tangible results.

Feel free to call me if you have any questions. We look forward to hosting your marketing staff in October.

Best regards,
Cynthia Currence
Chair, 2010 AMA Nonprofit Marketing Conference
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