
2010 Nonprofit Marketing Conference
October 11-13, 2010 /  Chicago, Illinois

Presented by

SOME THINGS CAN’T WAIT.

 MARKET
 NOW



Join the Brightest minds for  
the most innovative solutions.

The 2010 AMA/AMAF Nonprofit Marketing Conference (NPMC)  
will gather nonprofit marketers from across the country to 
dive deep into the marketing strategies, tools and techniques 
needed to successfully reinvent their organizations. Unique 
insights, proven cases and in-depth, solutions-oriented 
sessions will provide the framework for an unparalleled  
conference program. Whether you’re local or national,  
an association or a charity, the 2010 Nonprofit Marketing 
Conference will help you gain the skills and ideas you need  
to ensure your organization not only survives, but thrives. 

4Keynote Speakers
Come join us, and walk away with tangible results.  
Here are some of this year’s featured speakers.

SCOTT M. DAVIS

Chief Growth Officer, Prophet and Author, 
The Shift: The Transformation of Today’s Marketers 
into Tomorrow’s Growth Leaders

Scott Davis will discuss the five shifts marketers must undertake 

to fundamentally shift the role of marketing and help drive both the 

growth agenda and bottom-line results.

chris forbes

Co-Author, Guerrilla Marketing for Nonprofits 
and Nonprofit Marketing Coach

Chris Forbes will show you how to develop a personalized  

battle plan for your organization using the proven weapons of 

Guerrilla Marketing to promote, recruit, motivate, and raise more 

money for your nonprofit.
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Dan Pallotta
Author, Uncharitable: How Restraints on Nonprofits 
Undermine Their Potential

Dan Pallotta will challenge all of your longest-held beliefs about 

charity. For donors it will forever change, for the better, the way you 

think about giving, and for nonprofit staff and boards, it will transform 

the way you think about your business practice and open your 

thinking to a new level of aspiration.

2010 Nonprofit  
Marketing Conference
October 11-13 | Chicago

Don’t Miss Sessions Featuring These 
Marketing Thought Leaders:

Andy Ferrin | Senior Vice President and Chief Marketing Officer, National 4-H Council

Wendy MacGregor | Chief Marketing Officer, Feeding America

Emilio Pardo | Executive Vice President and Chief Brand Officer, AARP

Cynthia Round | Executive Vice President, Brand Leadership, United Way Worldwide

Reji Puthenveetil | Chief Marketing Advisor, American Lung Association, President, Group Newhouse

Angela Geiger | Chief Strategy Officer, Alzheimer’s Association and Member, AMAF Board of Directors

Kay KEENAN | Former Vice President of Marketing and Communications, Big Brothers Big Sisters of America

Candace Hanau | Chief Marketing Officer, Save the Children USA

Evan McElroy | Senior Vice President, Marketing & Communications, Boys & Girls Club of America

Follow us on Twitter and tweet Live from the conference #AMANP



October 11,  Monday
48:00am – 11:00am  Pre-Conference Tutorials

Tutorial A: Advanced Social Media for NonProfits: 2011 and Beyond
David Neff | Senior Digital Strategist, Ridgewood: Ingenious Communication Strategy

Tutorial B: The Power of Design
Jonathan Cleveland | Principal, Cleveland Design and Author, ‘Designing for the Greater Good’

410:00am – 12:00pm  FREE Pre-Conference Coaching
Sign up at the Conference Registration Desk. Limited Slots Available.  

Coaching Team: Senior Nonprofit Marketing Executives and Experts

410:00am – 12:00pm  CMO Boardroom (invitation-only session)
Angela Geiger | Chief Strategy Officer, Alzheimer’s Association and Member, 

AMAF Board of Directors

412:00pm – 1:00pm  lunch on your own

41:00pm – 1:10pm  Commencement and Chairperson Welcome
Cynthia Currence | CMC®, President and CEO, Currence & Associates, LLC,

Nonprofit Marketing Conference 2010 Chairperson

41:10pm – 2:15pm  Keynote Presentation

Uncharitable: How Restraints on Nonprofits Undermine Their Potential
Dan Pallotta | Author, ‘Uncharitable’

42:15pm – 3:15pm  INTERACTIVE SESSION

Mastering the Management Buckets: Why a Comprehensive Marketing 
Plan Must Include Key Buckets
John Pearson | Author, Mastering the Management Buckets: 20 Critical Competencies 

for Leading Your Business or Nonprofit

43:15pm – 3:45pm  Break in Exhibit Area

43:45pm – 5:30pm  Keynote Panel Session

THE IMPLICATIONS OF MEGA TRENDS ON NONPROFIT MARKETING
Andy Ferrin | Senior Vice President and Chief Marketing Officer, National 4-H Council

Wendy MacGregor | Chief Marketing Officer, Feeding America

Emilio Pardo | Executive Vice President and Chief Brand Officer, AARP

Cynthia Round | Executive Vice President, Brand Leadership, United Way Worldwide

45:30pm – 6:45pm  Opening Reception in Exhibit Area  

october 12,  Tuesday

47:00am – 8:00am  Continental Breakfast

48:00am – 8:30am  Opening Presentation

MARKETING RELOADED: AMAF NONPROFIT MARKETING SUMMIT RECAP
Cynthia Currence | CMC®, President and CEO, Currence & Associates, LLC,

 Nonprofit Marketing Conference 2010 Chairperson

48:30am – 9:15am  Opening Keynote Presentation

Today’s Marketer, Tomorrow’s Growth Leader
Scott M. Davis | Chief Growth Officer, Prophet and Author, ‘Shift’

2010 Nonprofit Marketing Conference
Schedule at a Glance
4Please visit www.marketingpower.com/nonprofit for complete details.

49:15am – 10:30am  earning and keeping a seat at the leadership table 

Maintaining Marketing’s Strategic Influence within the Organization
Reji Puthenveetil | Chief Marketing Advisor, American Lung Association and President, Group Newhouse

Cynthia Round | Executive Vice President, Brand Leadership, United Way Worldwide

410:15am – 12:15pm  CMO Boardroom (invitation-only session)
Angela Geiger | Chief Strategy Officer, Alzheimer’s Association and Member, 

AMAF Board of Directors 

410:30am – 11:00am  Break in Exhibit Area

411:00am – 12:15pm  Embracing Technology
Kay Keenan | Former Vice President, Marketing and Communications,

Big Brothers Big Sisters of America 

Eric Overman | VP, Digital Marketing, Grizzard Communications Group

412:15pm – 2:00pm  AMA Foundation Awards Luncheon

42:00pm – 3:15pm  Customer Needs and Internal Wants 

Integration and Alignment with Stakeholder Needs
Angela Geiger | Chief Strategy Officer, Alzheimer’s Association and Member, AMAF Board of Directors

Candace Hanau | Chief Marketing Officer, Save the Children 

43:15pm – 4:00pm  Break in Exhibit Area

44:00pm – 5:30pm  RETURN ON INVESTMENT

Demonstrating Impact and Value in Today’s Demanding Environment
Evan McElroy | Senior Vice President, Marketing and Communications, Boys & Girls Club of America 

Jay Aldous | Chief Strategist, Social Capital Partnerships

45:30pm – 6:45pm  AMA Foundation Reception in Exhibit Area

october 13,  Wednesday

48:00am – 8:45am  Continental Breakfast

48:45am – 9:00am  Opening Remarks
Cynthia Currence | CMC®, President and CEO, Currence & Associates, LLC

Nonprofit Marketing Conference 2010 Chairperson 

49:00am – 9:45am  Executive Interactive Presentation

Breakthrough Nonprofit Branding: Seven Principles to Power  
Extraordinary Results
Jocelyne Daw | President and Principal Consultant, JS Daw & Associates

49:45am – 10:15am  Break

410:15am – 11:00am  Special Session: NPMC 2010 TAKEAWAY

Creating a Personalized Plan for Success in 2010 AND BEYOND
Elaine Fogel | President and Chief Marketing Officer, SOLUTIONS Marketing & Consulting, LLC

Minette (Meme) Drumwright | Professor of Advertising, University of Texas at Austin

Rachel Hutchisson | Director, Corporate Citizenship & Philanthropy, Blackbaud, Inc.

411:00am – 11:45am  Closing Keynote Presentation

Guerrilla Marketing for Nonprofits
Chris Forbes | Nonprofit Marketing Coach and Co-Author, Guerrilla Marketing for Nonprofits

411:45am – 12:00pm  CLOSING REMARKS
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UNIQUE FEATURES FOR 2010 REGISTRATION &
HOTEL INFORMATION

JOIN AMA TODAY AND SAVE!

All AMA Members receive discounted rates on AMA events.

Registration Fees*

AMA Member Price	 $620
Non-Member	 $877
*Add $100 to fees if registration is received after September 10, 2010

Optional Tutorial Pricing* (per tutorial)

Tutorials take place on October 11 8:00–11:00 am
AMA Member	 $310
Non-Member	 $340
*Add $25 to prices if registration is received after September 10, 2010.

Hotel Information

Swissotel Chicago 
323 East Wacker Drive, Chicago, Illinois 60601

Phone 1 312.565.0565 | Fax 1 312.565.0540

Reservations 1 888.737.9477

Hotel Website www.swissotel.com

Room Rates

$195.00 Single/Double occupancy per night 
For complete details, visit www.marketingpower.com/nonprofit

2010 Nonprofit Marketing Conference committee
Cynthia Currence | (2010 Chairperson) CMC®, President and CEO, Currence & Associates, LLC

Frank Sanchez | Vice President, Boy & Girls Clubs of America

Iavor Ivanov | Director, Web Experience, United Way Worldwide

Rachel Hutchisson | Director, Corporate Citizenship & Philanthropy, Blackbaud, Inc.

Elaine Fogel | President & CMO, Solutions Marketing & Consulting LLC

A. Dawn Lesh | �2009–2012 Chairperson, American Marketing Association Foundation, 

President, A. Dawn Lesh International

Jeff Terry | Former Director of Corporate Marketing, Populations Services International

Minette (Meme) Drumwright | Professor of Advertising, University of Texas at Austin

DANA VAN DEN HEUVEL | President, Marketing Savant

Lisa L. Chernick | Executive Director, American Marketing Association Foundation

Jessica Thurmond Pohlonski | Program Manager, American Marketing Association
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CMO Boardroom (invitation only)

An exclusive, two-part gathering of Chief Marketing 
Officers. Each session will be boardroom-like in scale 
and will address solutions to key challenges specific  
to the role of the nonprofit CMO in 2010.

PersonalizeD Plan

A special session crafted for attendees to help them 
implement the lessons learned at the Nonprofit 
Marketing Conference.

Coaching Sessions

Meet one-on-one with leading experts in nonprofit 
marketing to gain valuable insights and actionable 
guidance related to your specific challenges. Sign-up 
sheets will be available at the Conference Registration Desk. 
It is first come, first served, so be sure to arrive early. 

nonprofit marketing conference  
book Corner

The Book Corner is designed to afford attendees the 
opportunity to purchase personally-signed copies  
of speaker and other nonprofit marketing related books.

Networking Functions

Establish new and deepen existing relationships  
at receptions, awards lunch and a dine around.

COMING SOON!

AMA Nonprofit Community
Engage in an on-going dialogue with nonprofit  
marketing peers via blogs, discussion forums and  
wikis. More information available at the Nonprofit 
Marketing Conference!
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