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Sunday, November 15th, 2009

12noon - 7:00pm


Conference Registration











Gloucester (3rd Floor)
1:30pm - 5:00pm


Preconference Tutorials

A.
Basic Marketing for Higher Education












Salon A (4th Floor) 


Tom Hayes, Professor of Marketing, Xavier University and VP, SimpsonScarborough

B.
Internal Branding: The New Role for Higher Education Communications




Salon B (4th Floor)


Rex Whisman, Principal, BrandED

Joe Donovan, Assistant Vice President for Marketing and Communications, LaSalle University

C.
Developing an Integrated Marketing and Branding Plan








Salon D (4th Floor)


Robert Sevier, Senior Vice President, Stamats Communications, Inc.

D. Marketing in a World without Paper:  












Salon C (4th Floor)
Creating a Recruitment Communications Plan in an Online Future



Bob Johnson, Bob Johnson Consulting

E. Does your Media Relations Reflect the Media Landscape? 







Falmouth (4th Floor)
Achieving Points of Success in an Always on Environment 



Barry Reicherter, Senior Vice President for Digital Media, Widmeyer Communications


Teresa Valerio Parrot, Vice President for Higher Education, Widmeyer Communications



Doug Usher, Senior Vice President for Research, Widmeyer Communications  

5:00pm - 5:30pm


New Attendee Orientation










Provincetown (4th Floor)  
5:30pm - 7:00pm


Opening Reception












Gloucester (3rd Floor)
Monday, November 16th, 2009
8:00am - 8:30am


Continental Breakfast











Gloucester (3rd Floor)
8:30am - 9:30am


Opening Keynote












Salon A-E (4th Floor) 
From Gandhi to Google: Creating a Movement in Support of your School









Bill Toliver, Director, The Matale LIne

9:30am - 10:00am


Session Snapshots












Salon A-E (4th Floor)
Hear straight from Monday's sessions presenters a very brief summary on their topics so you can choose the session that is best suits your needs.  

10:00am - 10:30am


Refreshment Break 












Gloucester (3rd Floor)


10:30am - 12:00noon

Advanced Marketing Session 









Salon E (4th Floor)  
Goal-Driven Web Strategy: Implementing Technology with an Eye on ROI 

Karlyn Morissette, Director of Marketing Communications, Fire Engine RED, President and Principal Consultant, DoJo Web Strategy

10:30am - 11:15am


Track Sessions 

	Inside-Out Marketing: Launching a Brand Repositioning Campaign that Connects with Multiple Stakeholders and Delivers a Return on Marketing Investment

Vanessa Carroll, VP of Marketing, Baltimore City Community College

Daviedra Sauldsberry, Director of Communications, Baltimore City Community College


	Branding
	Wellesley (3rd)

	LinkedIn and Tweeted Up: Using Social Networks to Communicate and Build Communities

Cynthia J. Jackson, Director Communications and Marketing, Baylor University’s Hankamer School of Business


	Social Media
	Salon J/K (4th)

	Adult Learners Who Stopped-Out: How Do We Bring Them Back into the Fold?

Crystal Scott, Assistant Professor, University of Michigan Dearborn

Kim Schatzel, Professor and Dean, School of Mgt, University of Michigan Dearborn

Timothy Davis, ILabs Director, University of Michigan Dearborn

Thomas Callahan, Associate Professor, School of Mgt, University of Michigan Dearborn


	Marketing Strategy and Planning
	Salon H/I (4th)

	When Tough Choices Count: How to Use Trade-off Analysis as Part of the Market Research 
Tool Kit

Susan Stachler, Senior Research Associates, DePaul University

Suzanne Depeder, Assistant Vice President – Graduate and Adult Recruitment, DePaul University 

Liz Sanders, Asst VP Enrollment, DePaul University


	Results and Measurement
	Salon A/B (4th)

	Transparency: The Millennial Mindsets Effect on Web 2.0 Plans

Kerry Salerno, Director of Admissions Marketing and EMSA Communication, Northeastern Univ.
Makeda Keegan, Senior Assistant Director, E-Communications, Northeastern University
	Web 2.0
	Salon C/D (4th)


11:30am - 12:15am


Track Sessions 

	
Web 2.0 Customer Intelligence: Improving Actual and Perceived Student Experience by Listening to Web-based Conversations

Gaurav Bhalla, CEO Knowledge Kinetics

Judy Frels, Exec. Director Marketing Communications, University of Maryland
	Web 2.0
	Salon C/D (4th)

	The Birth of Brand Champions: Moving from an Old-School PR Model to a Take Charge MarCom Team

Lisa Jordan, Mindpower

Kathy Rumpza, Interim AVP of Marketing and Communication, Augsburg College  
	Branding
	Wellesley (3rd)

	Marketing as the Catalyst for Deep Institutional Change and Enhanced Market Relevance

Theodore Long,  President, Elizabethtown College

Tim Westerbeck, Managing Director and Principal, Lipman Hearne 
	Marketing Strategy and Planning
	Salon H/I (4th)

	The Competitive Audit: Analyzing the Strategies and Practices of Competitors to Advance Your Own Marketing Efforts

Devin Liddell, Director Brand Strategy, Phinney Bischoff Design House
	Results and Measurement
	Salon A/B (4th)

	Creating Academic Programs that are Market Smart: The Role of Marketing Officers in the Development of new academic programs

John Pyle, Vice President  for Enrollment and Marketing, Hamline University

	Marketing Strategy and Planning
	Salon J/K (4th)


12:15pm - 2:00pm


Lunch and Luncheon Keynote










Salon G/F (4th Floor)
Learning from Politics: What Higher Ed Can Learn from the Obama Campaign

Richard Mintz, Vice President, Blue State Digital

2:00pm - 4:00pm


Advanced Marketing Session (includes 30 minute break)




Salon E
(3rd Floor)








The Beginner's Checklist for Leveraging Social Media to Market Higher Education  

Melissa Farmer Richards, Director of Marketing, Virginia Tech University

2:00pm - 2:45pm


Track Sessions

	Increase Enrollment by Increasing Your Rankings

Abu Noaman, CEO, Elliance Inc

Diane Ramos, Assistant Director MBA Program, Duquesne University
	Web 2.0
	Salon C/D (4th)

	New Kid on the Block: Building a Brand Within a Brand

Barbara Wallace, Director of Marketing, John Hopkins University, Carey Business School

Brenda Foster, Partner, GCF, Inc

Peter S. Cohl, Principal, Cohl and Co.
	Branding
	Wellesley (3rd)

	The New Power: Social Media Marketing Strategy for Higher Education

Fritz McDonald, VP of Creative Strategy, Stamats, Inc

Greg Carroll, Vice President of Marketing, Stetson University
	Social Media
	Salon A/B (4th)

	The Impact of Integrated Marketing Communication in Public Colleges and Universities in the U.S.

Dawn Edmiston, Assistant Professor of Management and Marketing, Saint Vincent College
	Marketing Strategy and Planning
	Salon J/K (4th)


2:45pm - 3:15pm


Refreshment Break











Gloucester (3rd Floor)  
3:15pm - 4:00pm


Track Sessions 

	Powerful Prospective Student Communication During Uncertain Times

Karen Doolittle, Marketing Research Manager, Embry-Riddle Aeronautical University
	Web 2.0
	Salon C/D  (4th)

	Your Mascot Speaks Volumes Without Saying a Word

Andrew Schadwinkel, Marketing Director, Strategic Marketing Initiatives, University of Nebraska-Lincoln
	Branding
	Wellesley (3rd)

	The Good, The Bad and The Ugly: Communicating in a Social Media World

Gil Rogers, University of New Haven

Andy Beedle, President, abeedle.com

Anne Dwane, CEO, Zinch
	Social Media
	Salon A/B (4th)

	Want to Know What People Really Think About Your University?  Use a Low-Cost, Simple Method to Find Out How Your Audiences View their Relationship

John Della Contrada, Senior Director, University at Buffalo: The State University of New York

Joseph Brennan, Associate Vice President of University of Communications, University at Buffalo State University of New York
	Marketing Strategy and Planning
	Salon J/K  (4th)


4:10pm - 4:45pm


Roundtable Discussions

“Brand-Building Challenges And Ways To Overcome Them”






Berkeley (3rd)
Moderator: Jenny Brower, Mission Control, Mindpower Inc.

Target audience: Higher education professionals involved with brand development and cultivation

"The Evolution And Future Of Web CMS  For Higher Ed"  







Clarendon (3rd)
Moderator: Amit Guha, CEO, AllofE Solutions

Target Audience: Higher Ed Marketers, Organizational leaders responsible for Institutional Communication, Branding, PR and web strategy

“Now You See It, Now You Don’t.”











Dartmouth (3rd)
Moderator: Carole Custer, Director, Office of University Marketing, Iowa State University
Target audience: Marketers who have responsibilities for developing or managing marketing and communication plans and related budgets.
“Conveying Institutional Value In A Challenging Economy”






Exeter (3rd)
Moderator: Tara Scholder, Senior VP for Research Operations, Maguire Associates

Target audience:  Marketing, enrollment and financial aid professionals charged with appealing to and communicating with prospective students and parents

“Improving Your Yield:  Ideas To Encourage Your Prospect To Choose You”



Fairfield (4th)
Moderator:  Rob Moore, Managing Partner, Lipman Hearne

Target audience:  Marketers whose role includes providing tools to enroll the desired class 

5:00pm - 6:30pm


Networking Reception and Social Hour







Gloucester (3rd)
20th Anniversary Party: What were you doing in 1989?  The year the AMA launched it’s first Symposium for the Marketing of Higher Education?  Come take part in the festivities, enjoy yummy drinks and appetizers while taking a jog down memory lane listening to the top tunes of 1989.
Tuesday, November 17th, 2009

8:00am - 8:30am


Continental Breakfast











Gloucester (3rd)
8:30am - 9:30am


Keynote














Salon A-E (4th Floor)








“Dreamlarge": An Integrated Marketing Strategy from Downunder  

Pat Feeland-Small, Vice Principal, Marketing and Communications, The University of Melbourne 
9:30am - 10:00am


Session Snapshots












Salon A-E (4th Floor)
Hear straight from Monday's sessions presenters a very brief summary on their topics so you can choose the session that is best suits your needs.  
10:00am - 10:30am


Refreshment Break 












Gloucester (3rd)
10:30am - 12:00noon

Advanced Marketing Session









Salon E (4th Floor)
Using CRM to Drive Enrollment
Matt Melvin, Associate Provost for Enrollment Management, University of Central Missouri 

10:30am - 11:15am


Track Sessions 

	The Web is Flat: Creating Categorization and Tagging Systems for Web Success
Karen Buck, Director of Cross Media Strategy, Zehno Cross Media Communications
Brian Andrews, Web Site Director, Champlain College
	Web 2.0
	Salon C/D (4th)

	No-Budget Video for Maximum Impact: Easy Video for Hard Times

Jill Grossman, Director of Online Communications, Connecticut College
	Video
	Suffolk (3rd)

	The New Communication Gap: When Your Internal Market Wants A Brochure and Your External Market Tweets

Jeanne Hartig, VP of Marketing and Communications, National-Louis University

Robin Hunter, Senior Creative Director, National Louis University

Jonathan Wells and Andrew Volk, Web Designer, National Louis University
	Marketing Strategy and Planning
	Wellesley (3rd)

	Using Market Segmentation to Build Student Satisfaction & Loyalty

Durwin Long, Assistant Dean, Executive Professional Development, University of St. Thomas

Patricia Tollefson, Director, Executive Education, University of St. Thomas

Mark I. DeTorre, President, MSG Research & Consulting
	Results and Measurement
	Salon A/B (4th)


11:30am - 12:15am


Track Sessions 

	Scrolling Toward Enrollment: Web Site Content and the E-Expectations of College- Bound Seniors

Stephanie Geyer, Associate VP of E-Communications and Web Strategy, Noel-Levitz

Darren Wacker, Higher Education Consultant, James Tower Inc.

Lance Merker, CEO, OmniUpdate
	Web 2.0
	Salon C/D (4th)

	Capitalizing on National Exposure: A Guide for Reaching Key Audiences During and After Your College is Thrust into the National Spotlight

Allison Maloney, Assistant Director of Communications, Siena College

Jim Eaton, Associate Director of Communications, Siena College
	Branding
	Provincetown (4th)

	Gaining Institutional Buy-In and Management Support for a Research-led Revitalization of Brand Marketing

Shaun McDonagh, Director Office of Marketing and Communications, The University of Queensland
	Marketing Strategy and Planning
	Wellesley (3rd)

	Do It Once, Do It Right

Sharon Higgins, Asst VP for Marketing and Communications, Loyola University

Dan Giroux, Account Executive, 160over90

Dan Shepelavy, Creative Director, 160over90
	Branding
	Salon A/B (4th)


12:15pm - 2:00pm


Lunch and Luncheon Keynote










Salon G/F (4th Floor)







Rebranding Tradition with Uncommon Results

John Carney III, Chancellor, Missouri University of Science and Technology

2:00pm - 4:00pm


Advanced Marketing Session (includes a 30min break)




Salon E (4th Floor)
Reinvention

Teri Lucie Thompson, Vice President – Marketing & Media, Purdue University

Elizabeth Scarborough, CEO, SimpsonScarborough

2:00pm - 2:45pm


Track Sessions

	How to Move Interactive Marketing Forward: A Case Study of The University of Alabama 

Jade Murphy, Interactive Marketing Account Manager, DemandEngine

Adam Miller, Marketing Manager for Academic Outreach, The University of Alabama 


	Web 2.0
	Salon C/D (4th)

	Social This and Social That: Marketing Fundamentals in an Emerging Social Media World

John Lichtenberg, VP Chief Marketing and Enrollment Management Officer, Walsh College

Ernie Perich, President, Perich Advertising and Design


	Branding
	Provincetown (4th)

	Alumni Marketing Advisors: Capitalizing on the Professional Expertise of Alumni by Creating a Formal Advisory Group to Shape and Advance University Marketing Activities

Ellen Ryder, Director of Public Affairs, College of Holy Cross


	Marketing Strategy and Planning
	Wellesley (3rd)

	Strategic Branding for Enterprise Universities

Key Nuttall, Director Strategy and New Media, University of Washington

Joselyn Zivin, Senior VP and Group Director Brand Strategy and Planning, Lipman Hearne


	Branding
	Salon A/B (4th)


2:45pm - 3:15pm


Refreshment Break













Gloucester (3rd)
3:15pm - 4:00pm


Track Sessions 

	Speaking in One Voice - Online (and Off)
Francis A. Rizzo, III, Director of Design and Interactive Media, Hofstra University

Melissa Connolly, Vice President for University Relations, Hofstra University

Helen Stefanidis, Director of Marketing Planning and Operations, Hofstra University


	Web 2.0
	Salon C/D (4th)

	Conversations that Engage: Your Guide to Content Marketing for Higher Ed

Adrienne Bartlett, Director of Marketing, TargetX


	Social Media
	Salon A/B (4th)

	Transforming Internal Identity in Challenging Times: Implications for External Image Building

Jessica McWade, Senior Vice President, Maguire Associates

Kevin Sayers, VP of Planning and Strategy and Assistant to the President, Capital University

Denise Richardello, VP of Enrollment and External Relations, Massachusetts College of Liberal Arts

Dave Szalba, Assistant Professor of Human and Organizational Learning, George Washington University


	Marketing Strategy and Planning
	Wellesley (3rd)

	In My Fashionable Opinion (IMFO): How Student-Created Viral Videos Make A Difference in Building a College Brand

Students from LIM College

& Ed Sirianno, President & Creative Director, Creative Communication Associates
	Video
	Provincetown (4th)


4:10pm - 4:45pm


Roundtable Discussions (Descriptions on last page)
“A Study in Higher Education TV Ads”













Wellesley (3rd)
Moderator: Elizabeth Scarborough, Chair, 2009 AMA Symposium for the Marketing of Higher Education  

“Expanding Recruitment Without Increasing Cost”










Clarendon (3rd)
Moderator: Andrew Flagel, Dean of Admissions and Associate VP, George Mason University
Target Audience: Marketing and admissions professionals who work with a variety of vendors and other organizations
"Measuring ROI For Social Media Marketing"











Dartmouth (3rd)
Moderator: Tom Torello, Executive Director of Marketing Communications, Ithaca College 

Target Audience: Higher education marketing professionals who have responsibility for social media marketing at their institutions.

“Facebook And Twitter War Stories”













Exeter (3rd)
Moderator: Crista Cabe, Vice President for Public Relations, Mary Baldwin College

Target Audience: Higher education marketing communication professionals who have responsibility for or interest in social media marketing initiatives

“What Works and What Doesn’t When Marketing to Online Learners”






Fairfield (3rd)
 Carol Aslanian, EducationDynamics
Wednesday, November 18th, 2009

8:00am - 8:30am


Continental Breakfast











Gloucester (3rd Floor)
8:30am - 9:30am


Closing Keynote













Atrium (3rd Floor)








Today's Marketer, Tomorrow's Growth Leader?









Scott Davis, Senior Partner, Prophet

9:30am - 10:00am


Refreshment Break












Salon E
(4th Floor)


10:00am - 11:30am


Advanced Marketing Sessions (2) 









The Latest on Achieving Admissions, Advancement 



Salon E (4th Floor)

and Reputation Outcomes on the Web

Ty Glasgow, CEO and President, BigBad Inc.

Using a Dashboard to Measure Brand Equity and 



Salon E (4th Floor)
Marketing Effectiveness

Tom Abrahamson, Managing Director and Principal, Lipman Hearne

Mary Stagaman, Associate Vice President of External Relations, University of Cincinnati


Roundtable Topic Descriptions
“Brand-Building Challenges and Ways To Overcome Them”

If done right, branding can make your life easier. But many times, realities like campus politics and the mindset of “this is how it’s always been done” get in the way of successful brand-building efforts. Let’s share ideas for cultivating brand champions, building excitement, and tackling the challenges to successful brand-building.
Moderator: Jenny Brower, Mission Control, Mindpower Inc.

Target audience: Higher education professionals involved with brand development and cultivation

"The Evolution And Future Of Web CMS  For Higher Ed"  
Web Content Management systems have become increasingly important and sophisticated. Join us to discuss the challenges and opportunities of CMS implementations.
Moderator: Amit Guha, CEO, AllofE Solutions

Target Audience: Higher Ed Marketers, Organizational leaders responsible for Institutional Communication, Branding, PR and web strategy

“Now You See It, Now You Don’t.”
Is your marketing budget being cut as the result of the economic downturn?  Share ideas about how you have responded; what adjustments you have made in your goals and your marketing and communication plans; any adjustments to your marketing mix; how you are measuring the short and long-term effects of a reduced marketing budget. 
Moderator: Carole Custer, Director, Office of University Marketing, Iowa State University
Target audience: Marketers who have responsibilities for developing or managing marketing and communication plans and related budgets.
“Conveying Institutional Value in a Challenging Economy”

In a down economy, institutions can feel even greater pressure to convey the value of their educational offering and convince students and parents that their institution is worth the investment.  Participants will be encouraged to share new strategies and messages their institutions are implementing to recruit next year’s class.

Moderator: Tara Scholder, Senior VP for Research Operations, Maguire Associates

Target audience:  Marketing, enrollment and financial aid professionals charged with appealing to and communicating with prospective students and parents

“Improving Your Yield:  Ideas To Encourage Your Prospect To Choose You”
Discuss techniques for improving yield, including face-to-face, direct marketing, WOM, social media, and anything else that works.

Moderator:  Rob Moore, Managing Partner, Lipman Hearne

Target audience:  Marketers whose role includes providing tools to enroll the desired class 

“A Study in Higher Education TV Ads”

Over 100 institutions submitted TV ads to the AMA for review and possible inclusion in this roundtable discussion.  We’ve picked out the best of the best and we’ll show as many as we can during this roundtable. The floor will be open for discussion of the strengths and weaknesses of each ad and general approaches that are effective.

Moderator: Elizabeth Scarborough, CEO, SimpsonScarborough

Target Audience: Higher ed marketers who are using, or plan to use, TV as a marketing tool

“Expanding Recruitment Without Increasing Cost”
Discuss innovative strategies for partnerships with vendors, associations, and for-profit companies that can dramatically grow your brand recognition and recruitment pool without draining your budget
Moderator: Andrew Flagel, Dean of Admissions and Associate VP, George Mason University
Target Audience: Marketing and admissions professionals who work with a variety of vendors and other organizations
"Measuring ROI For Social Media Marketing"

We tweet, we Facebook, we blog, we Digg, we Flickr, but do we measure? How much is enough? How much is too much? Let's discuss how to measure the return on the investment of time and resources we invest in social media marketing.

Moderator: Tom Torello, Executive Director of Marketing Communications, Ithaca College 

Target Audience: Higher education marketing professionals who have responsibility for social media marketing at their institutions.

“Facebook And Twitter War Stories”

A chance to share questions, tactics, and results — the confusion and clarity, tribulation and triumph, of harnessing social media to promote your school.

Moderator: Crista Cabe, Vice President for Public Relations, Mary Baldwin College

Target Audience: Higher education marketing communication professionals who have responsibility for or interest in social media marketing initiatives
“What Works and What Doesn’t When Marketing to Online Learners”

Carol Aslanian, SVP of Market Research, EducationDynamics
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