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Memo to:
AMA Board, Volunteers and Membership

From:

Ken Bernhardt, Chair of Nominating Committee

Date:

December 1, 2009
The AMA Nominating Committee has announced the slate of candidates for 2010-2011 national office. The candidates are:

· George Day, University of Pennsylvania, Wharton School of Business, will become Chairperson of the Board
· Michael Kullman, Director of Corporate Marketing, DuPont, will run unopposed for Chairperson of the Board-Elect
· David Reibstein, University of Pennsylvania, Wharton School of Business, will run opposed for VP Finance/Secretary
· Five candidates will run for the three At-Large Board positions. They are:
· Kathy Button Bell, CMO, Emerson Electric

· Gerry Henderson, marketing professor, University of Texas 

· Roger Kerin, marketing professor, Southern Methodist University

· V. Kumar, marketing professor, Georgia State University

· Rob Malcolm, recently retired President of Marketing/Sales/Innovation, Diageo 
In addition the Academic, Collegiate Chapters, Marketing Research and Professional Chapters Councils have elected the following individuals to run unopposed for President-Elect of their respective Councils:
· Academic Council – Tom Brown, Oklahoma State University
· Market Research Council – Marjette Stark, Phoenix Marketing International
· Professional Chapters – Stacy Armijo, Pierpont Communications
· Collegiate Chapters – Gail Zank, Texas State University-San Marcos
I want to extend my thanks to all of you who provided your excellent suggestions for candidates for the coming year and to the dedicated members of this year’s Nominating committee who worked diligently and thoughtfully to identify this year’s slate. They are: George Day, AMA Chairperson of the Board-Elect; Lisa Gudding of GfK Custom Research North America; Tom Hernquist, AMA Chairperson of the Board; Tom Kinnear, AMA Past Chairperson of the Board; Katherine Lemon, Boston College; Paula Sneed, Phelps Prescott Group; Mike Lotti, Accretive Insights; Debra Ringold, Willamette University and Dennis Dunlap, AMA Chief Executive Officer.  Without your support and advice, the AMA could not retain its strong leadership position in the marketing community. Thank you!

Please feel free to share this information with colleagues and please be on the lookout for possible candidates for next year’s nominating cycle.
